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ABSTRACT

This independent study aimed to explore marketing mix factors affecting pork meat
retailers towards purchasing Pork in Mueang Chiang Mai District. Data collection was compiled
from the distribution of questionnaires to 244 pork meat retailers in Mueang Chiang Mai District.
The given data was then analyzed by descriptive statistic composing of frequency, percentage,
and mean.

Based upon the findings, most respondents were female, married, aged between 41-50
years old. Their educational levels were lower than high school. Their sale revenues were
100,001 — 200,000 baht per month. They have been pork meat retailers for 7 — 9 years. They
preferred red butchered pork meat and preferred hogs weight approximately 90-95 kilograms.
They purchased 5 or fewer hogs each purchase. They preferred growing hogs. They made
purchase decisions by themselves. They spent approximately 5,000 baht on each purchase. They
paid their purchases in cash. They purchased hogs or pork meat from CP. They purchased hogs or
pork meat every day. They knew about hog farms from their retailer associates. The main reason
they purchased hogs or pork meat from certain farm was reasonable price. They sold pork meats

especially well during Chinese New Year.



According to the studied results on marketing mix factors affecting pork meat retailers
towards purchasing hogs in Mueang Chiang Mai District, the marketing mix which affected their
purchasing decision at high level was Price, while the marketing mix which affected their
purchasing decision at medium level were Product, Promotion, and Price, respectively.

In term of Price, The top three sub-factors which significantly affected purchasing
decision were: negotiability of price, favorable terms of payment, and accuracy of price
calculation, respectively.

In term of Product, The top three sub-factors which significantly affected purchasing
decision were: amount of red pork meat comparing to overall weight, quality of pork loin, and
reputation of the farm which meets standards of the DLD (Department of Livestock
Development), respectively.

In term of Promotion, The top three sub-factors which significantly affected purchasing
decision were: special discount for regular customers or bulk-buyers, courtesy of sale staffs
toward customers, and public relation activities namely sponsorship for local sports events,
respectively.

In term of Place, The top three sub-factors which significantly affected purchasing
decision were: availability of delivery service, punctuality and accuracy of delivery service, and

simplicity of the purchase process, respectively.



