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ABSTRACT

The purpose of this independent study was to compare bus services, in particular bus
routes between Chiang Mai and Chiang Rai, and Chiang Mai and Nan, by collecting data from a
survey sample of 400 bus users; with 200 from the bus route Chiang Mai to Chiang Rai and 200
from the route Chiang Mai to Nan. The data was processed statistically using frequencies and
percentages and a summary of the findings is as follows.

The bus users surveyed were mostly males aged 21 to 30 years of age, single and had a
bachelor's degree, but were still students. For the bus route Chiang Mai to Chiang Rai, the
average monthly income of the users was between 5,000 and 10,000 baht, but for the Chiang Mai
to Nan route the average monthly income was below 5,000 baht.

In terms of information on user behavior, for the Chiang Mai to Chiang Rai bus route, the
users mainly travel to visit relatives and friends, traveling 1 to 3 times a month, while for the
Chiang Mai to Nan route, the users mainly use the bus to travel to school, traveling 1 to 3 times

per week. For both the Chiang Mai to Chiang Rai and the Chiang Mai to Nan routes, the users



travel alone. Being able to travel during the holidays between 8.01 a.m. and 3.00 p.m. was one
reason stated for choosing the bus. The users travel by bus due to the convenience, comfort and
savings made from purchasing popular bus tickets. If not for the convenience and savings, if the
users did not use the bus service for either route, they would choose to travel by car instead, the
reason being that to travel by car is easy.

In terms of the factors affecting the demand for bus routes, the factors that most affect the
demand for the Chiang Mai to Chiang Rai bus route are the fares; the users focus on the most
appropriate fare, followed by the standard of service, as well as safety in terms of life and
property. In terms of price factors users tend to focus on petrol prices (if using a private car to
travel). For distribution channels, the users focused on ticket outlets at stations and ticket
promotions. Users stated that the ability to book in advance was an important factor affecting
their demand for the bus services. For the Chiang Mai to Nan route, most users focused on the
suitability of the base fares, followed by other factors related to price, such as the petrol price (if
using a private car to travel), the provider of the service and the quality of driving on the bus. In
terms of distribution channels, the users focused on the ticket outlets and promotional factors;

users like to be able to book in advance.



