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ABSTRACT

There are two main objectives of this study. First, to analyze marketing feasibility of a
drug store business in Chang Peuak Municipality, Mueang District, Chiang Mai Province and
second, to analyze a financial cost-benefit of a drug store business in Chang Peuak Municipality,
Mueang District, Chiang Mai Province.

For the first objective, primary data were used and collected from a sample of 120
customers. Accidental sampling technique was employed. Analysis was based on descriptive
statistics. The findings suggested that the majority of customers could be characterized as female,
single, no specific employment (student, housewife for example), were 21-30 years old, with less
than 10,000 baht monthly income, with bachelor’s degree of education. Distance from their
residences/offices to the drug store were within 1 kilometer radius of the drug store. Regarding to
customer behavior, the results of the study show that the last time the majority of customers had
bought medicine was less than 1 month ago from the drug store that located near their

residences/offices. Time of purchases were mainly during 5 p.m. - 7 p.m. For each purchase,



expenses on medicines account for the biggest portion of money spent. The frequency of buying
is at least 1 time per month with expenses averaging in the range of 101 — 200 baht. Most
perceived that the seller was a qualified pharmacist. They normally use the same drug store when
buying medicines. They thought the medicine they bought can relief 80% of their symptoms of
illness. The marketing mix factors affecting to the choosing of drug store were Person, Place,
Product, Price and Promotion in order of importance respectively.

For the second objective, the financial cost-benefit analysis was undertaken under the
assumptions that the project life is 10 years and discount rate of 8.0% is used. Data for cost and
benefit estimations were collected from an interview with a drug store owner. The results show
that the net present value (NPV) of the drug store business is 1,506,136.14 baht, the internal rate
of return (IRR) is 71.25%, whilst the benefit-cost ratio (B/C Ratio) is 1.1309. Therefore, this drug
store business is financially feasible to be invested in, with a potential payback period of 11
months and 5 days. A sensitivity analysis of the business was undertaken, using a discount rate of
8.0%. The results show that under the assumption that benefits remain unchanged, costs could

increased as much as 13.09%. When costs remain constant, returns could drop as low as 11.58%.



