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ABSTRACT

This research aims to study behaviors and factors affecting decisions in buying products
from modern and small scale local retailers, to study economic effects and strategies of small
scale local retailers in adapting to an expansion of modern retailer in Mueang District, Chiang Rai
Province. Questionnaires were used as a tool to collect information. The sample studied were
divided into 2 groups which were the consumers using modern retailers’ service and the owners
of small scale local retailers in Mueang District, Chiang Rai Province. Data were analyzed using
descriptive statistics, frequency, and percentage of each factor affecting decision of consumers in

using services and level of adaptation of small scale local retailers due to various factors.



The results of study for the behaviors of using modern retailers and small scale local retailers of
the sample groups found that the similar behaviors were the time period of using services during
weekdays and methods of payment. The different behaviors were frequency of using service
during holidays, method of transportation, people who accompany to use the services together,
during of using services, budgets, and types of product purchased. The most important factor
affecting consumers’ decision in using the services was the location as the stores located nearest
to their accommodations or workplaces had the most influence on the decision of using that store’
s services.

The study results of small scale local retailers regarding general information of the stores
found that the stores were located on a main street; located 4-6 kilometers away from a nearest
modern retailer; no car park for consumers; have operated for 5-10 years; sell cold drink, food
and seasoning; number of operating hours was 13-16 hour per day.

For the effect on small scale local retailers by measuring various areas of adaptation, it
was found that the effects were on their profits and sales while the consumers were no affected.
The most important factor affecting adaptation of small scale local retailers was location;
products displayed in the store were better arranged into categories and were in order. For
adaptation strategy, most small scale local retailers’ owners had modified their stores’ image to
modern retailers by displaying clear price tags of products and emphasizing on keeping original

consumers while adding new ones.



