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ABSTRACT

The objective of this study was to investigate consumer acceptance towards fermented
soybean product in Mueang District, Chiang Mai. Most respondents who known fermented
soybean were 63.77% female with age 35-64 years old of 36.48% and the education was primary
school education level or lower of 35.24%. Most of the respondents of 39.70% earned from less
than 5,000 baht per month and were 26.30% housewife or husband.

The consumer behavior of general fermented soybean indicated that 99.01% of
respondents ever eat and 85.61% known products from a fresh market. The consumption
frequency was 41.94% on weekly. The place of regularly purchased were 93.30% from a fresh
market. The respondents were 98.76% shown interest on products from fermented soybean.

Sensory analysis by effective test on fermented soybean paste showed product sample on
acceptance score on flavor texture and overall liking were at moderately like (7.07 + 1.19, 7.02 +
1.14,and 7.01 £ 1.15), while color and aroma rating were at slightly like (6.77 + 1.10 and 6.77 +
1.21, respectively). The opinion on the improvement direction of product indicated that color,
aroma, and texture were at just right scale at 86.60%, 87.84%, and 76.43%, respectively.
However, the flavor intensity was at 63.03% JAR and the net effect 24.07% suggested that

adjustment for decreasing flavors was required. The consumers’ acceptance and purchase



intension of on fermented soybean paste were at 98.76% and 97.27%, respectively. Therefore,
suggested target consumers for fermented soybean paste is male who have education on primary
school education level or lower, average earning per month range from less than 5,000 to 10,000
baht, and have occupation as student, employee, own enterprise, husband or house wife, and
general wage earner.

Sensory analysis by effective test on dried fermented soybean showed product sample on
acceptance score of flavor and texture were at moderately like (7.08 + 1.10 and 7.00 + 1.13,
respectively), while color, aroma, and overall liking were at slightly like (6.80 + 1.08 6.80 + 1.12
and 6.99+1.11). The opinion on the improvement direction of product indicated that color,
odor/smell, and texture were acceptable and did not required adjustment (86.10%, 85.86% and
73.70%, respectively). However, even flavor was at 60.55% JAR and the net effect 16.31%
suggested that there is no direction for adjustment. The consumers’ acceptance and purchase
intension of dried fermented soybean were at 99.01% and 97.27% respectively. Therefore,
suggested target consumers for dried fermented soybean is consumers who have education on
primary school education level or lower, average earning per month range not more than 20,000
baht, and have occupation as student, employee, own enterprise, husband or house wife, and
general wage earner.

The development trends, the top most interested products from respondents were roasted
fermented soybean. Top preferred choices of advertising were exhibition and free samples with
sales persons to provide the information of product. Purchasing place that respondents preferred
fresh market at 73.95%. Packaging for fermented soybean paste was wrapped with banana leaves
at 56.33% while dried fermented soybean was in plastic bag tightens with rubber band at 37.47%.
Preferred price was for both fermented soybean paste and dried fermented soybean was less than

10 baht per package.



