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ABSTRACT

The purpose of this study is to analyze the impact of designing corporate identity &
producing print media for sale promotion at I Love Dj Djs School on the customers’ satisfactory.
Information obtained from the interview with the business owner about the vision of using media
design to promote the sales, marketing evaluation and strategies, as well as the location of the
service and other products, etc., and the questionnaires given out to 16 customer since December
2007. Results were processed by using SPSS for Windows to obtain the descriptive statistics in
percentage and average sense. Important remarks of this study are summarized as follows:

Approximately 50% of the subjects are female. 88.89%, are under 20 years of age and
majority of them, 68.75%, has at least a bachelor degree. Surprisingly, while most customers are
student, i.e., 56.25% of the all the subjects, only 62.5% of the subjects earns under 15,000 Bahts
in salary.

In terms of customers’ behaviors, results show that the customers of I Love Dj Djs
School are new technology conscious as they generally use Djs School service quite often, i.e., 2-

3 per week, where there are many places in addition to I Love Dj Djs School that they never



visited in the past mainly because of the one stop service reason. According to the results, most of
the subjects have used the service at I Love Dj Djs School before, and the main reason for coming
back is because of the multi services in Djs line.

While overall customer satisfaction toward the print media used to promote Djs School is
in an excellent level, there are some useful suggestions which can be used to further improve the
quality of the media in the future, i.e.,

In terms of the descriptive information on the print media, while most subjects agree that
the media is attractive, it could be further improved by including some of the detail information
such as equipments service rates, interesting detail about the events & activity, and properties of
the products used for the service.

In the case of the appearance of the media, while most factors, such as legibility, media
size, quality of the photos used in the media, coloring, and attractiveness, got very high
satisfactory scores from the customers, there are some suggestions about increasing the number of

informative photos, such as photos of events & activity services, photos of the products, etc.



