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ABSTRACT

This study aims at study an affect of entertainment media towards society by using well-
known actor’s representative which has been shown up contemporary art creation in form of media
arts.

The methodology consists of descriptive study for historical art, ideal of art doctrine
concerning to portrait since the past to present time. The application of portrait leads to any targets
including to behavior’s studying, analyzing, noticing, modeling and the possible society affected to
model environment for creating art from various media, i.e., print media such as book cover,
poster, newspaper, billboard, internet’s media, and TV ‘s media etc. Then, the information was
gathering to create an art product by using computer graphic related to idea and technique mixed
with self-imagination. Later, the product was projected to public by organizing exhibition and art
discussion.

The finding was found that media art is the favorite media to any level of people since the
past. Their influence drives the mobility of big businesses and sets the trends or views of people in
the society. Such trend-setting or view-creating gives birth to the middle man who serves as
entertainment media representation. This representation signifies any single or individual event and
phenomenon in order for giving value or accenting social ideology. Accordingly, the representation

is inevitably associated with hegemony in any culture systems between the representative or creator



and the represented or created. After the representation message reaches the public, it does not end
yet. The conveyed message creates myth and dream, thereby contributing to mutual understanding
between the sender and the recipients, the creation of the imaginative world. Such world leads to
deeply moved emotion and enchantment that are needed in this era marked by globalization to
substitute the missing emotion caused by the modernized or globalized society characterized as
monotone feeling. Such routine emotion easily leads to dull and monotonous feeling and no work
motivation. In conclusion, the celebrity photos from the entertainment media play on important
role in encouraging beings to embrace those marvelous feeling to compensate for the monotone life
style in their real lives. Between the “real world” and the “imaginative world” lies a bridge; as a
consequence, glancing at both sides of the bridge to see what is going on here and there is

indispensable for the more thorough grasps of what has occurred in the media world.



