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ABSTRACT

The first objective of Production of Animation Cartoon for No Smoking
Campaign of Chiangmai University Students was to study the process in production
of animation that lead to no smoking campaign of Chiangmai university students. The
last objective was to be evaluated the efficiency of animation regarding Chiangmai
university students’s attitude for no smoking. This research has studied the knowledge
about cigarette in order to bring the content to apply into the animation cartoon’s
story, and other part of the production which will communicate to the recipient
efficiently.

The research can divided the process of production into 3 sections, section 1
the preproducible by lay out the whole story, design characters and draw the story
board, section 2 the part of production is designing background, animating, cutting,
recording and score design, and section 3 the publicizing the animation cartoon by
publicize “Smoky&Fo0” on the website to Chiangmai university students user, and
then analyze the result after the test.

The results from this research were clear content, interested, good meaning
and proper time. In technical drawing and sound included content of no smoking
campaign were in a good appropriate to the story. The overall image of designing
characters, light, screen, and harmony were in maximum level but designing

supporting actors and sending message in the area of perception of danger were in



medium level. The estimation summary is in the good standard, appropriate to use as
a campaign as the objects and the researcher can understand the guideline for

campaigning, producing effective media in the future.



