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ABSTRACT

The aims of this independent study were to analysis on identity of Salakhelang group
artists, Lampang province in case of ceramic arts and to create the website for Salakhelang group
artists. The methodology was both interviewing six Salakhelang artists and data collecting from
text book and related research.

There were three main points of the result of the study that needed to be shown on the
website. First was the logo of Salakhelang group artists. Second was the information and data.
Third was the application modules. With these three main points of the information, the website
was designed and tested in order to study the audience’s satisfaction.

The assessment from the people who accessed through the website was depicted in high
satisfaction because of the identity of Salakhelang group artists shown, the appropriate
information, navigator and composition, which were easily to get through and interesting.

Hopefully, this study might be helpful for the people who would need to create website

for the artists and also for whom, that would need to apply with related study.



