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ABSTRACT

The goal of the independent study is to analyse the mythologies and the semiotics
concealed in the design of “The Energy Efficiency Label Number 5” that effect the perception of
the consumer. The methodology of the study is structured and developed based on the
information from the questionnaire.

From the study, it seems that the influence of the mythology that our society gives to The
Energy Efficiency Label Number 5 implants the idealistic illusion to people in the society as if it
is a talisman. Nevertheless, the label also interfere the thought which might lead to the question
about the true functionality of the label. The description of the label is far too complicated that the
consumer is not able to understand. This issue can be compared to the alien character in the
talisman that nobody knows what it means and where it comes from. Therefore the only purpose
of the label is to fulfil the satisfaction of the consumer that they are being protects by the
responsible bureau.

The author hopes that this independent study might benefit those who are interested in

the subject and also help the related studies in the future.



