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ABSTRACT

The purpose of this research was to 1) study makeup features that could promote
personality and 2) investigate roles of makeup that affected corporate image promotion. This
research was both qualitative and quantitative. Data collection was done by the interviews of 5
expert makeup artists and 3 executives in public sector and state enterprise sector. Questionnaires
were also used to collect data from a female representative sample whose job involved interaction
with customers or visitors of 3 corporations focusing on image making in Chiang Mai: public,
state enterprise and private corporations.

The result from the questionnaires showed that the respondents, most of the corporations’
personnel, agreed at high level with the interpretation of personality by using artistic components
when making up to suit the facial features. Most respondents chose to use a makeup pattern that
conveys sweetness and naturalness. Besides, they thought that makeup played a crucial role in
and had influence on promoting corporate image at high level as well, so they used makeup as a
component to promote corporate image.

This was consistent with the interview results from 5 makeup experts who all agreed that
makeup was the applied use of artistic components that conveyed makeup artists’ personality and
emotion to viewers. More than that, they agreed that makeup played a vital role in and had
influence on promoting corporate image at high level. Makeup patterns had to depend on

personality, role and responsibility of the person who wore makeup and suit the particulars of



each corporation. From the interview of 3 executives, they thought that makeup played an
important role in and had influence on promoting corporate image, so corporations could use

makeup as a component to supplement the more complete corporate image communication.



