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Abstract

The purpose of this descriptive study was to examine the perception of Chiang
Mai University students about Nutrition Facts Labelling. Using stratified random
sampling and accidental sampling method to obtain 419 students in undergraduate and
graduate program of 17 faculties, which registered (0 study in academic year 2000. The
data were by using guestionnaires and the descriptive statistics ware used for data
analysis. |

The results showed that most sample were female 64.9%, with average age 21.5
years, approximately 82.3% were undergraduate students. The frequency of reading
the Nutrition Facts Labelling on the products before they consumed were 10.3% as
“always”, 33.7% as "almost all the time”, 23.4% as "often”, 26.9% as “sometimes”, and

5.7% as “rarely”. Regarding to the perception of the information about Nutrition Facts



Labelling from the advertising media, it was found that newspaper and magazine, and
television and radio were the first two highest media that the sample perceived the
information.

About the perception of the meaning and understanding the information on the
Nutrition Facts Labelling, the interpretation ability score levels among the sample were
high, medium and low scores with 17.2%, 62.8% and 20.0% respectively. For the
perception of the usefulness of the information on the Nutrition Facts Labelling, the score
levels among the sample were high, medium and low scores with 82.6%, 15.3% and
2.1% respectively.

The results of this study indicated that the sample were interested in reading the
Nutrition Facts Labelling, but the interpretation ability about the meaning and
understanding of the information on the Nutrition Facts Labelling were in the medium
level which meaned they still did not understand all of the information about nutrition
facts. Therefore, the information about the nutfrition facts which people must pay
attention, should be provided together with the promotion about the Nutrition Facts

Labelling.



