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ABSTRACT

The purposes of this study were study about Television Advertising Influence on Snacks Buying
of Elementary Student. The populations of this study were 70 students who study in grade 1-6 in
Phaeyundoichae School Maetha Districs, Lumphun Province in Semester 1 2555. Data were collected by
structure intervies and questionnaires, analyzed by frequency, percentage, mean and Standard Deviation to
described personal characteristic such as gender, age, class year. Televistion Advertising consume of the
element students, the decision of snacks purchasing of elementary students. Corelationes Coefficient by
Cramer’V statistics Television Advertising consume and snack buying of in primary.

The results showed that most students (90.00%) are watching television every day. Opening
hours 18:30 to 20:59 was the most watched television the majority (80.00%) do snack watch advertising.
Snacks during television and be able to remember the content of ads snacks were (67.86%) also found that
the most (96.4%) like eating snacks by (77.8%) are interested in buying a snack at the advertising (59.3%),
a snack after snack watching ads. Results the influence of television advertising channel for influencing
purchase of a primary school snack. The study influence of television advertising on the buying of a
elementary school students snack. Found that the frequency of see the ads with the demand for snack
snack correlation between .37 to .55so can be concluded that Snacks television advertising in relation with
a snack of students in the middle level. Show if students the frequency of some of the watch frequent

advertisements are likely to be have a high demand for snacks as well.



