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ABSTRACT

The purposes of this research were (1) to study the perception of electronic commerce

benefits for marketing promotion procedure and desires of accessing to the electronic commerce
system between entrepreneurs of small and medium enterprise who had different personal factor.
(2) to study the desire of accessing to the electronic commerce system between entrepreneurs of small
and medium enterprises who had different perception of electronic commerce benefits for marketing
promotion procedure.(3) to identify predictors of small and medium enterprise entrepreneurs
accessing to the electronic commerce system.

The samples were 200 entrepreneurs of small and medium enterprise in Chiangmai
province.The research instruments consisted of 3 scales (1)Personal factors data questionnaire(2)
Perception of electronic commerce benefits for marketing promotion procedure scale, reliability was
0.93 (3) Desires of accessing to the electronic commerce system scale, reliability was 0.96.

The results of the study were as follows.

1. Entrepreneurs of small and medium enterprise with different capital showed statistical
difference of perception of electronic commerce benefits for marketing promotion procedure at the

0.05 level of significant.



2. Entrepreneurs of small and medium enterprise with different size of business, type of
business, capital and experience in electronic commerce showed statistical difference desires of
accessing to the electronic commerce system at 0.05, 0.05, 0.01 and 0.01 respectively.

3. Entreprencurs of small and medium enterprise with different perception of electronic
commerce benefits for marketing promotion procedure showed statistical difference in desires of
accessing to the electronic commerce system at the 0.01 level of significant.

4. The perception of electronic commerce benefits for marketing promotion procedure and
experience in electronic commerce predicted the desires of accessing to the electronic commerce at
0.01 and 0.05 level of significance. Those two variables could predict 57 percent of desires of

accessing to the electronic commerce system. (F = 88.239, p< 0.01)



