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ABSTRACT

This study is aimed at studying the factors which affect to the Middle East
Tourists in their selection of accommodation and touring destination in Chiang Mai.
The sample size of the study is 200 United Arab Emirates tourists visiting Chiang Mai, while a
set of questionnaires is used to collect information. Descriptive statistics are presented through
analysis of frequency distribution, arithmetic mean and standard derivation.

This study consists of 2 variables: (1) dependent variables which include sex, age,
education, marital status, occupation, and the average of income per year; (2) independent
variables which include travelling partners, media’s which are most influential on selecting
a tourist area and accommodation, the type and the characteristics of accommodation most
wanted, the type and the characteristics of tourist areas most wanted, days of travelling, and
duration of travelling.

The conclusion of the outcome is that most of the sample group always travelling with
a member of family, travel agents are the most influential media on selecting a tourist area and

accommodation, the hotel is the most wanted accommodation type , the location of hotel is



the most important factor on selecting accommodation, the natural attraction is the most wanted
tourist areas, the safety of tourist areas is the most important factor on selecting tourist
destination.

The results of this study reveal needs and wants of the Middle East tourists toward
their tourist accommodation and destination nowadays and in the future. It is hoped that the
results of the study will be beneficial for tourism maketers to plan for their marketing policy in

accordance with the needs of this tourist group.



