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Abstract

This independent study is conducted to find out types of tourist destination,
touring manner and major factors influencing the domestic travel selection of people
living in the municipality of Lampang. The data is collected using questionnaires with
395 informants. The data is then analyzed wusing descriptive statistics : frequency,
percentage and the relations of the variables.

The informants are mainly female company workers between 25 — 35 years old,
married, and bachelor degree graduates. The average income is 5,001 — 10,000 bath.

With regard to tourist destination, it was found that the majority of the informants
preferred natural sites such as the sea and sand along the Andaman coast. Traveling for
pleasure has the priority followed by visits to the relatives.

As for touring manner, the average is twice a year, 3 —4 days each on long
holidays especially during Songkran days and late December. They usually travel in
groups of 4 — 6 family members or relatives. Private cars are the main transport. The
average expense budget per trip is more than 7,000 bath. Hotels and resorts are the main

accommodation. For them, television / radio, travel magazines and the internet are the



major sources of information. The informants themselves or their spouses take part in the
decision making.

Finally, the factors influencing the tourist destination selection are security, facilities
such as gas stations and rest rooms, and the images of the tourist destination themselves.
Additionally, about 96.2 percent still want to explore other alternative touristic sites in

Thailand.



