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ABSTRACT

The purpose of the study on the presentation of Songkran festival in Thai daily
newspapers during 1999-2008 was to conduct a discourse analysis on the media
presentation of the Songkran festival. The data were collected from 270 newspapers
printed from April 8" to 16" of April from 1999 to 2008. The study looked at how the
newspapers presented Songkran in the three Thai values; family, community and

religion and whether they reflect, construct or distort the image of Songkran.
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The verbal and visual presentations were collected from news headlines, news
stories and photographs of Songkran from the front pages and inside pages of the
three newspapers. The analysis framework used to analyse the data of Songkran are

media discourse, contextual and formal links, news headlines and camera techniques.

It was found that newspapers reflected the traditional presentation of Songkran
in terms of the three Thai values: family, community and religion. Moreover, the three
values of Songkran through the 10-year period have increased and gained more
recognition. People were concerned more about their family; they returned home and
gathered with the family members during the long holiday of Songkran. The increase
of family concern also raised community value. When people return to their
hometown, they had more chance to participate with their community and perform
religious activities on Songkran Day. However, the newspapers did not only reflect
the traditional Thai values, they also tried to construct the new images related to
Songkran by presenting the new features related to Songkran such as fun water
splashing, celebration, traffic accidents, etc. which could distract readers’ attention

from the real meaning of traditional Songkran.



