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ABSTRACT

This Independent study titled “Buddhistic Solution to Television Consumption
Problems” has an objective to study a problems and impact of Television’s consumption,
in order to find a solution with Buddhist principles. The research methodology used in this
research is qualitative by collecting all relevant data and reported by descriptive analysis.
The study found that the highest expansion rate of television consumption is prevalent in
developing and third world countries. Television has high capability of reaching all age groups of
its viewer all over the world. Television consumption may lead to deterioration of society if it is
viewed without knowledge, consideration and reason, consequently leading to many unavoidable
problems. Some examples of problems caused by television consumption are: lifestyle changes
moving away from real happiness and reality; seeking sensory pleasures without right
understanding and right mindfulness; leaving their primary hometown to be trapped in the big
city; and looking down upon their own indigenous culture. Obviously these problems caused
by the world capitalism and materialism, which are enormously advanced by media and television
programs in order to seek for a personal profit. In fact, much of its messages are nothing but the
effort to stimulate the desire for unnecessary items to people and these are nothing more than the

exploitation and irresponsibility to the world; however the mainstream economy find the drive for



profit is too hard to resist. One must develop self awareness in order to deal with these problems
wisely.

This research is divided into 2 categories: external problems (Capitalism,
Consumerism, Materialism) and internal problems (wrong perception). For external problems the
research found that, we should study how to develop a right perception and awareness of these
problems and how not become a slave of the consumerism, fashion and the main stream
economies. In order to find a solution to television consumption problems, one must develop a
right perception. The right perception from a Buddhist perspective is a process of self-access,
which develops an awareness of problems. Developing a systematic way of thinking i.e., right
view in conjunction with intellect and wisdom would prevent viewers from the illusion of
temporary external pleasures, that are imprinted on viewers by advertisements, the Buddhist
practice to alleviate the problems associated with television consumption problems in simple
form are as follows : 1) Be selective with external information ; 2) Be mindful of a five external
senses; 3) Develop the practice of mindfulness and awareness ; 4) Control one’s desire (Tanh;:
Craving) ; 5) Consume with intellect and reason ; and 6) Dedicate oneself to training for the
realization of one’s full human potential (Right view). This research is also intended to provide to
the media industry and capitalists with a Buddhist Dharma called “Attha 3 namely there fronts of
objective. There is the objective for oneself or one’s own benefit, the objective for the other
people’s benefit and the mutual objective or benefit to both parties. These three levels of objective
should be realized on all three fronts. It could be said “Attha 3” is a recommendation for
capitalists to gain benefit appropriately, and to be aware of the benefit to others. Capitalists
should be responsible for society. In order to solve a problems with the media, the government
has to put in place rigorous controls and sanctions on the administrators of the media, especially
in regards of television programming and advertisement adjustment need to be made properly to
suit different audience age groups.

According to the Buddhist Principles mentioned above, they could be an alternative
solution to television consumption problems and could help to improve and develop one’s

potential.





