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ABSTRACT

This study aimed to find out the situations of drug and health product advertisements on
community radio broadcasts and the impacts of the advertisements with legal problems toward
consumers. The study design was descriptive research. The content of drug and health product
advertisements was randomly recorded from ten satellite community radio stations. It was
recorded since the station was opened until closed for 3 days; one of working days, Saturday and
Sunday. Then, collected advertisements were evaluated for legal problems by three pharmacists
who are health product advertisement specialists. After that, one illegal advertisement of each
class was chosen for examing the impact of drug and health product advertisements toward
consumer behavior. Nineteen consumers in Amphur Hangdong Chiangmai Province were
selected for an indept interview. They were asked to listen to the selected illegal advertisement.
An unstructured interview was used. The data were analyzed by descriptive method and content
analysis.

The results showed that amounts 198 health product advertisements, 49.5 % were food
advertisements, 32.3 % and 16.2 % were drug and cosmetic advertisement, respectively. The
majority of the advertisements was found in music programs (80.3 %). The ads were presented
by using previously recorded spot (47.0 %), and by having a DJ live-talking (40.4 %). By

evaluating for the appropriateness, 53.0 % of the ads has illegal problem. The program was found



majority in food, drug, and cosmetic advertisements, respectively. In addition, many of food and
cosmetic claimed for their therapeutic properties (74.5 % and 93.8 %, respectively). The results
found other illegitimate health products advertisements such as displaying false or over claim
properties of the products; displaying drug properties to relief, cure or prevent symptoms/disease
which were banded by the Ministry of Public Health; using methods for giving as a present or off
label award; and persuading consumers to use drug unnecessarily.

For the results regarding impact of misleading advertisements on consumers’
perceptions, the majority of the consumers believed that the products would benefit for their
health problems. Some consumers could not correctly identify whether the product was food,
cosmetic, or drug. This was because several food advertisements were claimed for therapeutic
properties. In addition, the majority of the consumers believed in efficiency as the advertisements
claimed. They believed that they needed to try out for the product’s efficiency. They stated that
they would recommend the products to their family and friends if they were benefit by the
products. Additionally, they believed that only safe products which undergo preliminary review

by government regulators could be advertised on the community radio station.



