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ABSTRACT

The objective of this independent study entitled “Marketing Multidimensional Data
Analysis for Nutrition Supply Company Limited” was to create a data warchouse in order to
analyze the company performance and marketing tendency to support decision making for
executives. This system was developed to provide multidimensional data on product sales,
membership data, and organization profit. The displaying data of branches, product types and
different periods in the form of tables, bar graph, pie chart and line graph could be compared.
Executives could easily and conveniently utilize this web-based and interactive system via
intranet of the company. Data for the developed warehouse was gathered from the company’s
documents which were in the forms of document files, spreadsheet and relational database. Then,
the program originally-created by the researcher, using Microsoft Visual Basic 6, was used to
extract and transform the data into the same format. Microsoft SQL Server 2005 was used to
publish the data warehouse. Tools in Microsoft Visual Studio 2005 program was used to access
the developed programs in order to import data from the database and spreadsheet into data
warehouse and to conduct online analytical processing. This system was tested using parts of
actual operational data of the company and found that the result was satisfactorily according to

the proposed objectives.



