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Abstract

The objectives of this study, "Industrial Location -Analysis
A Behavioural Approach: A Case Study of Ceramic Factories in Chiang Mai
Province" are: 1) to study the development and spatial pattern of
ceramic factories; 2) to study and analyze location decision and
factors influencing decision-makings and &) to study decision-making
behavior under risk and uncertainties.

The study of all 25 ceramic factories in Chiang Mai emphasizes
on problem in bebavioural and historical approaches. Methods of
studying are interview, field survey and statistical technique, which
show enterpreneurs behaviour by The Mann-Whitney U test. Nearest,
Neighbour Index is used for testing spatial agglomeration of ceramic
factories.

The findings show that ceramic factories developed from

producing pottery for domestic use and to producing in industrial



system. They make construction materials, kitchenwares, gifts and
decorative ornaments. These products are made in response noi, only to
local demand but also to those of tourists and other regions. This
indicates that ceramic industrial development is related to Chiang Mai
urban funct.ion which has been continuously promoted to be a center of
tourism and handicraft industry in the upper north. The spatial
pattern of the factories is that. they are dispersed in urban areas
and clustered along major radial roads in the suburbs that are not. far
from the city.

The ceramic enterpreneurs take into consideration marketing,
labour availability, raw materials, capital, accessibility and land
value factors when undertaking ceramic industrial activity. Factors
influencing location decision-making are divided into 2 groups : 1)
economic factors, namely marketing consideration, land value, 1abour
availability, 1linkage and service areas, and infrastracture 2)
non-economic factors, namely historical factors, desire to remain in a
homet.own, government support.,, preference and satisfaction. All of
these factors influencing Ilocation decision-making depend on the
size, age, location and site, and type of production of the factories.

The responses to risk and uncertainties includé 1) improvement,
of organization management. such as reducing producing process,
material substitution, improvement of transportation and packing 2»
selecting favorable environment, for 'example choosing factory

location near urban areas or near major radial roads.



