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ABSTRACT

The aims of this study were to investigate the factors influencing the choice of
voluntary automobile insurance of Samakkhi Insurance Public Company Limited, Mueang
Chiang Mai District, Chiang Mai Province, and to analyze the behavior of consumers in motor
insurance industry in general.

Data were collected from consumers in Mueang Chiang Mai district, Chiang Mai
province, by purposive sampling of 250 observations. The data analysis employed a statistical

method such as percentage, frequency, mean and inferential analysis by chi square.

The result of the study showed that most of the voluntary motor insurance buyers
were aged between 20-50, and most of them were bachelor degree graduates. Among them
were private company officers, private business owners and government officers, state
enterprise servants. The average household income was 10,000 - 40,000 baht per month and
they were head of the households. The majority had only one car and paid approximately
10,000 - 20,000 baht premium per year for type 1, paid annual insurance premium lower than
5,000 baht for type 3. The consumers contacted the insurance companies directly for their

engagement in motor insurance via recommendations of their friends, colleagues, or relatives.



Factors which influenced the customers decision to take voluntary insurance were of
both type 1 and type 3. The study indicated that the level of income, services, insurance rate
and coverage were the most important factors which influenced consumers’ decisions to take
voluntary insurance. In addition, voluntary motor insurance buyers’ opinions about motor
insurance were that it made them feel secure in the case of an accident and it also reduced their

expenses.

The general impression of most respondents was that Samakkhi Insurance was
stable, honest, and trustworthy. The problems of providing services are the clearity of

agreement and conditions to pay insurance premium, including those over insurance rates.



