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ABSTRACT

The Independent Study aims to gain an understanding about 1) the factors affecting the
success of community products of Ban Sao Luang Textile Handicraft Group to OTOP project and
2) process, of civil society, local intelligent and marketing mix affecting the Success of
community products of Ban Sao Luang Textile Handicraft Group to OTOP project

The methods of the study are mixed between qualitative research method and
quantitative research method. Data and information for investigation are based on the interview
and group discussion with group of Ban Sao Luang Textile Handicraft’s leader, committee and
members and the questionnaire of 178 consumers.

The findings suggest that Group of Ban Sao Luang Textile Handicraft formed from
community fund to produce textile handicraft from their own original local intelligence and used
marketing mix process to success in the OTOP project.

In terms of group’s consumers it is found to be majority as female, married age
between 41-50, with bachelor level education and government official occupation.

The factors underlying their decision to buy Ban Sao Luang Textile Handicraft's
products are found to be the advertising and public relation, followed by design and OTOP
product,

On the factors of success of Ban Sao Luang Textile Handicraft Group to OTOP, the
most gave a high score, firstly, for marketing mix process, secondly, the local intelligence and

third for civil society.



