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ABSTRACT

The study entitled, “Clustering of Relating Business for Competitiveness
Development in Ceramic Export of Lampang Province”, is carried out with the following
objectives: 1) to study the manner of ceramic producers clustering in Lampang Province,
2) to study their potentials in exporting ceramic products to world market, and 3) to study how to
integrate all the sectors concerned in Lampang Province so as to develop Lampang’s ceramic
export in the future.

It is a descriptive research, which is based on data collected from sampling units by
means of questionnaires distributed to the entrepreneurs of ceramic factories in Lampang
Province. Additionally, purposively structured interview was also held with ceramic enterprise
group, enterprise group dealing with ceramic business in Lampang, and government agencies
concerned with Lampang ceramic production. Results of the study are summarized as follows:

1) As regard the clustering of those who are concerned with ceramic production of
Lampang Province, it is found that the clustering of relating business for competitiveness
development in ceramic export of Lampang Province is supported and promoted by Lampang
enterprise group, enterprise group dealing with ceramic business, and government agencies
concerned with Lampang ceramic production in various aspects. Such supports include
coordination with government sectors to organize several activities, namely, organizing ceramic

Sunday market, financial counseling to entrepreneurs, and finding them financial sources, etc.



2) Involving an effort to boost capability in exporting ceramic goods to world
market of the Lampang ceramic enterprise group, it is found that the majority or 80 percent of
ceramic export markets is inside the country, and about 20 percent is in abroad. In order to build
up their export capability, most of ceramic entrepreneurs generally tried to improve and
modernize their product patterns. In addition, they held more often the ceramic fairs so as to make
the ceramic products well known, internally and externally.

3) As regards the way to integrate the policy makers of different organizations in
Lampang Province which will lead to ceramic export development in the future, it is found that
there are only the government agencies involving ceramic industry and the ceramic enterprise
group dealing with Lampang ceramic business, who voiced their opinions regarding the problems
of Lampang economic development. But the entrepreneurs and ceramic enterprise groups in
Lampang were not given opportunity to participate in making Lampang development plan. This is
due to the fact that the organization concerned did not inform them of such a plan.

4) Regarding Lampang ceramic industry development problem and obstacle, it is
found that the ceramic industry encountered production problem, that is, the machinery has been
used for a long time. As regard marketing, it is discovered that ceramic products have been
imitated, and the entrepreneurs still continue to make competitive prices. As of capital funds,
small entrepreneurs are not able to access to financial sources since financial institutions focus
only on successful customers. With respect to labor force, most of ceramic factory employees still

lack appropriate knowledge and skills in process of production, packaging and designing.
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