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Abstract

This study examined the marketing factors which had influence on the utilization of
housing loans, and the behavior of housing loan clients of Siam Commercial Bank’s Thaphae
branch in Chiang Mai Province, Questionnaire was used as a tool to collect information from 300
samples out of the total name list of Thaphae branch’s clients who obtained housing loans’ The
factors influencing decision to use housing loan services included product, price, services, and
market promotion activities of the bank which were weighted for their significance by the use of
Likert Scale, Furthermore, chi-square test was performed to verify the different opinion about the
influential factors among different groups of people classified by education , occupation, and
income level, Descriptive statistics were used as basis to analyze The bank clients’ behavior.

The findings indicated the majority of samples under study could be characterized as
male, 36-50 years old, bachelor’s or higher degree graduate, and having 10,001-50,000 baht
average monthly income , The three most important factors affecting their decision to get housing
loans were product, price, and services, respectively. The product factor was important for having
the attractive features including the large approved loan sizes, appropriate loan repayment period
and the reasonable requirement for collateral in relation to loan size the price factor was
considered in terms of appropriate interest rate for the loan, and the services factor for speedy
loan approval process. On the different opinion, the test results shouted no difference among
people classified by education, occupation and income groups concerning their views on the

factors influencing the use of housing loans.



Examination on the clients’ behavior revealed that the clients of Siam Commercial Bank in most
cases obtained loans to buy detached house with land in Mueang District area of Chiang Mai
province within 1,000,000-2,500,000 baht loan sizes, for 21-25 years mortgage and loan
repayment term, paying 2.76-3.50 % annual interest rates, paying on the average 8,001-11,000

baht loan application fee, and using the house and land as collateral.



