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ABSTRACT

This study aimed to study the behavior of consumers in Mueang Chiang Mai District
when purchasing new cars and the factors that made them decide which one to buy. Data was
collected from 400 buyers of new cars at various automobile showrooms, and the financial
institutes that granted credit to them. the findings were as follows:

Most of the sample who purchases cars did so due to the need for using them for their
work and for convenience in conducting their daily activities. The type of car most of them
selected was a Toyota passenger car with 4-7 seats in the price range between 500,001 — 600,000
Baht. The most popular color was dark blue. In terms of the product factors that influenced them
to make their choice were appearance or looks, the safety features, the price and comparison with
other cars; discounts and lower interest rate, and the easy access of the shops, their cleanliness
and adequate parking space. In terms of market promotion, repair credit and free maintenance
were listed respectively. In terms of service, customers were impressed with sales assistants’
politeness and enthusiasm, being well informed and rendering prompt service. The chi square
analysis showed that the customers’ age, education and occupation were related to the purchase of

a new car.



