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ABSTRACT

This Independent Study had the objectives of studying the factors affecting the choice
of Oasis Spa Services in Chiang Mai Province along with the level of significance of the factors
and the possibility of setting up a standard for management of the spa industry.

The tools used for data collection were questionnaires distributed to 150 students who
came to use the services at Oasis Spa in Chiang Mai Province and the statistical analysis used
involved frequency, percentage as well as Chi-square.

The findings were that the personal data related to the customers of Oasis Spa that
were most significant were their age followed by their average monthly income. The market
factors of every kind indicated which types of services affected the choice of service the most.
Results of the analysis showed the attitude of the services of users, that the market factors that
affected their choice of services the most were those related to product, price and personnel. The
significance of the factors affecting the customers’ choice of services at Oasis Spa in Chiang Mai
Province at a high lever were factors related to distribution channel, factors concerning market

promotion and factors related to physical construction and presentation.



