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ABSTRACT

The research objective is study for the Political Economic Factors affecting buying’s
decision from a trading company in Amphoe Mueang Chiang Mai, Changwat Chiang Mai.

The tools used for collecting information are questionnaire which survey from 341
retailers in Amphoe Mueang Chiang Mai, Changwat Chiang Mai. The statistical analysis was
used, frequencies, percentage, standard deviation and rating scale.

The research result found that the Political Economic Factors which affecting buying’s
decision form a trading company in Amphoe Mueang, Changwat Chiang Mai are product, price,
distribution channel, promotion, personal, image, work process and attitude of retailer which are

highest , economic and political policies is medium score.



