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ABSTRACT

This study is an analysis of electronic banking services of The Thai Military Bank Public
Company Limited in Mueang Chiang Mai district. The objectives are: 1) to analyze the service via
electronic banking or E-Banking customers, Thai Military Bank Public Company Limited in
Mueang Chiang Mai district and 2) to study the problems and solutions and services through
electronic banking or E-Banking using a questionnaire as a tool to collect data from Thai Military
Bank Public Company Limited in Mueang Chiang Mai district in 200, and from interviews with
relevant staff of 20 cases.

The results showed that Thai Military Bank Public Company Limited in Mueang Chiang
Mai District. Most women than men. Aged 20-29 years with a bachelor's degree or equivalent
education most. Customers mostly professionals, private business owners. The average monthly
income of more than 15,000 Baht.

The behavior of both male and female samples. Most of the services available through
ATM cash withdrawals and the frequency of use more than once a month. I enjoy using it.

Overall marketing mix factors that influence the decision to use electronic banking
services via the latest technology products. A variety of financial products to meet customer
requirements. Factor in the process. The approval process is fast and the creation and presentation
of physical signs and uniformed employees to make customer service experience. Service system
Issues found. Most customers lack of understanding and lack of confidence in the security
systems of banks. Causing concern and do not dare to use banking services through electronic

banking or E-Banking and most banks want to increase the deposit. Banking or E-Banking and



most banks want to increase the deposit. Automatic cash withdrawals and deposits more
thoroughly. And found that the organizational structure. The location of the bank. Number of
stores open less. The cash offer has been less thoroughly. Parking area is not enough. These are

affect the motivation to come to their customer service very seriously.



