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Abstract

The objective of this study was to study consumer behavior in habitation selection
among those who are between 22-60 years old and have been living in Chiang Mai Municipality
since 2011 and want to purchase their first habitation according to the government policy. The
study focuses on the marketing mix factors affecting the habitation buying decision and on the
opinions towards the Government Housing Bank habitation project. The data were collected by
distributing questionnaires to 400 samples. The data were then analyzed by descriptive statistics
including frequency, percentage, and mean.

The results showed that most of the respondents were female of age between 22-30
years old with bachelor’s degree. Most of them were private employees with monthly income
between 10,000-20,000 Thai Baht. According to the family data, most of the respondents lived in
a single house as a resident with average monthly income of 20,001-40,000 Thai Baht.

Regarding the habitation buying behavior according to the government policy, it was
found that most of the respondents intended to participate in the project since they did not have
ownership of their habitation. They wanted to buy a single house in a housing estate with area
around 200-400 sq m’. The target price was between 1.1-2.0 millions Thai Baht, paid by
installments without down payment.

Regarding the marketing mix factors (4PS) affecting the habitation buying decision,
for factor of product, the respondents gave highest priority to the house type which included

single house or commercial building, parking area, house security, and facilities such as



electricity, water supply. For factor of price, they placed highest importance on price, payment
rate, interest rate, and payment period. For factor of place, they put highest priority on location,
and convenient communication. For factor of promotion, they gave high importance to the
completed construction before sale, premiums, discount, and ready-made decorations.

Regarding the opinions towards the Government Housing Bank habitation project, the
respondents thought that a proper price for the first house policy should not exceed 2.0 million
Thai Baht. Used house and build-to-order house should be included in the project. Most of the
respondents considered this project to be moderately useful. They wanted to pay for 0% of
interest for 5 years the most. They also had a suggestion to extend the policy of 0% of interest to
10 years.

The result of the study on the relationship between the basic factors and buying
behavior indicated that sex and age was related to the buying behavior in terms of the house
storey. That is, two-storey house was most wanted. Age was related to the entrepreneur type that
they wanted to buy a house from. That is, house estate was most wanted. Lastly, the status and
occupation was mostly related to the house type which was single house.

The test on the relationship between individual variables and buying behavior showed
that the variables that had 0.05 significance were, for example, sex, age, status, occupation, and

their relationship with buying behavior in terms of house storey, entrepreneur type, and house

type.



