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ABSTRACT

The objective of this study was to find out the factors underlying the customers’
behavior in obtaining a housing loan from Siam Commercial Bank under the responsibility of the
Tha Phae Area, Chiang Mai Province by collecting and analyzing data from a questionnaire
distributed to 350 customers of the respective bank. Afterward, the data was statistically
described and given a weighted significance according to Likert’s Scale.

The findings indicated that the sample group comprised mostly male of an average age
around 38 years old holding a Bachelor’s Degree. These customers worked for some companies
and some were business owners. Their monthly income was averaged around 30,001 — 50,000
Baht and they had been the bank’s customers for approximately 9 years. The number one market
factor affecting their application for a Housing Loan from Siam Commercial Bank was the
publicity of the bank on television and radio along with the persuasion of the bank’s officials.
The second factor was the bank’s service along with courtesy and promptness of the bank’s
employees and the efficiency in giving approval of the loan application. The third factor involved
the product itself or the large amount of the loan and the long period of repayment. Most of the
sample group made a purchase of a single house of either one or two stories in Sansai and Muang
Districts with the land area of 59 square wah on average. The price of the land and house was
approximately 3.25 million Baht, whereas the loan granted by the bank was approximately 2.81

Million Baht or 86.4% of the total price while the annual interest rate was 7.44% and the



installment repayment of the loan averaged 17,263 Baht for 96 repayment terms. Most of the
repayment was done through the bank. The sample group’s satisfaction with the Housing Loan
was at a high level with the satisfaction in the service of the bank concerning the courtesy and
promptness in the service and the quick results being the number one, the publicity concerning
consistency in setting up the advertisement board and dissemination of the brochures along with
the persuasion by the bank’s employees being the number two rank and the third rank was the

product or the long period granted for the loans.



