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Abstract

This study aimed at investigating the entrepreneurs’ purposes in seeking the Kasikorn
Bank’s Micro Loan in terms of their behavior and satisfaction. The sample population consisted
of 190 customers who applied for the bank’s microloan in Chiang Mai Province and were
serviced by the bank’s Network Business Development Team 31 and 110 customers who applied
for the loan and were serviced by the bank’s Micro Business Development Team — Thanon Chang
Klan Chiang Mai 1. The total number of population for this study was 300 entrepreneurs. The
data was collected and analyzed using the statistical descriptive method and Likert’s Scale of
weighing the significance while the t-score was applied for testing the satisfaction level of the two
sample groups.

The findings were that the customers of both teams were mostly male and
approximately 30 years old, holding a Bachelor’s Degree. They owned a service business and had
conducted their business for eight years with an average number of 8 employees. These were
entrepreneurs had an average sales of approximately 1, 520,000 Baht annually and the majority of
them applied for the Kasikorn Bank’s Micro Loan in Chiang Mai Province with the purpose of
using the loan as a circulation fund for their business in order to improve and expand their
business. Most of the sample groups applied for the bank’s loan twice at an average amount of
850,000 Baht each, with the loan interest of 10% per year. The borrowers had to repay the loan in
installments of approximately 20,750 Baht each. Moreover, the customers were entitled to the

privilege of an extra loan of 17,500 Baht per case at an interest rate of 10.5% per year. The



warranty for the loan was mainly land. The sample groups indicated that their highest level of
satisfaction lay in the environmental aspects of the loan service of the bank, mainly the bank’s
reputation and image, including convenience of the service. The aspects that were rated at the
second level of satisfaction were those concerning the bank’s officials regarding their
competence, ability to give advice and speedy service.

The sample group who were customers of the Micro Business Department — Team
Thanon Chang Klang, Chiang Mai 1 was also mostly male having a Bachelor’s Degree and
conducting a service business. This group of customers had engaged in the business for about
five years and had an average number of 10 employees. Their annual sales was averaged at 3,
500, 000 Baht. Most of them applied for the loan to be used as circulating capital for improving
and expanding their business. They had applied for the loan about two times on average. They
received a loan of 800,000 each at an interest rate of 9.5% per year and they had to repay it in
installments of approximately 20,500 Baht each. They also had the privilege of extra loans of
14,500 Baht each at an interest rate of 10% per year. The kind of collateral used as a warranty
was land. This sample group indicated their highest level of satisfaction for the environmental
aspect of the loan such as the bank’s reputation and image as well as the service facilities
followed by the personnel aspects such as the competence of the bank’s officials in providing
advice and quick service.

Both of the sample groups showed a statistical significance in the difference in the
market promotion of the loan. The customers of the Micro Business Development Team — Tanon
Chang Klang Chiang Mai 1 were more satisfied with the aspects than those of the Micro Business

Department Team 31.



