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Questionnaire No: Interviewer: Date:

Place:

Questionnaire about Boutique Hotel

Dear Sir/Madam

I would like to ask for your time to participate in a survey about boutique hotel in Chiang Mai. This survey
is a part of a thesis for Master of Architecture at Chiang Mai University. Please take a few moments to fill in the
questionnaire. Your responds are important for this study and will help improve design and services of boutique
hotels that may be built in Chiang Mai in the future. Thanks for your time and opinions. The interview will take
about 10 minutes and will be conducted anonymously. Should you have any inquiry, please contact the Master of
Architecture Program at 6653-942816.

A. Questions about Personal and Travel Information
Please select and mark V in the space for appropriate answer:

1 Please name your country of residence: ( )

2 What is your occupation?
( ) Government Official () Private Sector () Business Owner/ Self Employed
() Unemployed () Student ( ) Retiree
() Other, please specify

3 Your gender? ( ) Male ( ) Female

4 Your age?
()20 year-old or under () 21-30 year-old () 31-40 year-old

() 41-50 year-old () 51-60 year-old ( ) Over 60 year-old
5 Your marital status?
() Single () Married () Divorced
6 How many children do you have? ( )
7 Level of completed education?
() High School Diploma ( )2-year College Diploma
() Bachelor’s Degree ( ) Master’s Degree or higher
8 Purposes of travel to Chiang Mai?
() Business reasons () Conference
() Visiting relatives and friends () Relaxation

() Others, please specify
9  Personal income in US Dollars ($) per month?

() 1,0008$ or less () 1,001$-2,000% (1)2,001%-3,0008

() 3,001$-4,000% () 4001$-5000% ( ) 5,001$ or more
10 Personal budget in Chiang Mai (US Dollars per day)?

() 2008$ or less ()201$-500% () 5018-1000%

() 10018-1,500% () 1,501$-2,000% () 2,001$ or more
11 How did you arrive Chiang Mai?

( )Bycar ( ) By bus () With low-cost airline

() With major airline () By train () Other, please specify

12 Where did you hear about Boutique hotels in Chiang Mai?
() Internet () Friends or relatives
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14

15

16

17

18

19

20
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() Advertising Media () Books or guides

() Travel agency () Fairs / Exhibition

() It was part of the travel package () Other, please specify

Is this your first experience in boutique hotel?

() Yes. () No. How many times have you stayed in boutique hotel

How many nights do you plan to stay in Boutique Hotel in Chiang Mai?

How much money that you plan to spend for boutique hotel Bath/per Night?

Which style or theme of decoration of boutique hotel that you like the most?
() Traditional or Lanna Style (Old local or northern culture)

() Contemporary Style (A mix between new and old style)

() Modern Style (New, clean and clear)

() Other, please specify

Which type of hotel do you like to stay?

() A city hotel in the middle of the city () A resort or out-of-town hotel
Please give the reason
How did you make a reservation for your room in Boutique Hotel in Chiang Mai?
( ) By agency () By phone ( ) By internet

( ) Walk-in () Other, please specify

Whom do you travel with?

() Alone () Friends ( ) A Spouse or boy/girl friend
() Family () Other, please specify

How many people in your traveling group stay in Boutique Hotel?

Questions about Boutique Hotel

Please indicate how important each factor in your decision to stay in a boutique hotel in Chiang

Mai by marking V in the appropriate answer:

Not Important -------------- Very Important

Fact
actors | 5 3 4

5

Overall Hotel Qualities

21 Good Hotel Image

22 Privacy

23 Good Location

24 Low Price

25 Safe and Secure Environment

26 Good Services

27 Cleanliness

28 Scenery

Hotel Facilities

29 Business Center

30 Spa

31 Swimming Pool

32 Library

33 Small home theater/ DVD Library

34 Fitness

35 Tours Counter

36 Play ground for kid
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Not Important -------------- Very Important
1 2 3 4 5

Factors

37 Yoga class

38 Creative-workshops (Cooking, Art, etc.)

39 Hi-speed internet center

40 Meeting Room

41 Complimentary Breakfast

In-room Facilities

42 Cable TV

43 Bath tub

44 Wi-Fi, hi-speed internet access

45  Electronic & lights control panel

46  Hair dryer

47  Slippers

48 Flat screen TV+DVD Player

49 iPod or personal music player

Questions about the Proposed Design of Boutique Hotel
Please indicate how much do you like the pictures of a boutique hotel you see in the brochure by
rating them on a scale of 1= dislike to 5 = like very much. Please mark V in the appropriate box.

Dislike Like very
Elements when you chose a Hotel much

1 2 3 4 5 I don’t know

Exterior Design
50 Main Building Design ( brochure p.1-p2 )

Interior Design
51 Lobby ( brochure p.3-p4)

52 Restaurant ( brochure p.5-p6 )

53  Dormitory Room ( brochure p.7-p8 )

54  Superior ( brochure p.9-p10)

55 Deluxe ( brochure p.11-p12)

Opinions on Design Features
Please write down a few words of your opinion about pictures of a boutique hotel you see in the
brochure.

Exterior Design

56. Main Building Design:

57. Restaurant Design:
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58. Color:

59. Material used:

60. Environment:

Interior Design

61. Restaurant:

62. Lobby:

63. Dormitory:

64. Superior:

65. Deluxe:

66. color used:

67. Materials used:

68. Atmosphere of the rooms:




69.

70
71

72.
73.
74.
75.
76.
7.
78.
79.
80.
81.

82
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57 Questions about Perceptions of the Proposed Boutique Hotel
Please answers yes or no about your perception of a boutique hotel you see in

the brochure.

Please mark \ in the appropriate box.

Do you like the overall design of L1 boutique hotel? ~_Yes __ No
. Do you think L1 boutique hotel is in Modern Style? ~__Yes __ No
. Do you think L1 boutique hotel is cozy and comfort? ~_Yes _ No
Do you think that L1 boutique hotel provides enough technology? __Yes __ No
Do you think that L1 boutique hotel is unique ? _ Yes No
Do you think that the location is convenient? _ Yes No
Do you think the size of the hotel is appropriate? _ Yes No
Do you think the sizes of the rooms are appropriate? ~Yes  No
Do you think that the hotel provides enough facilities? ___Yes ___ No
Do you like color of the hotel? ___Yes ___ No
Do you like material used in the hotel? ~__Yes __ No
Do you think the environment is warm and welcome? Yes No
Would you choose to stay in L1boutique hotel on your next trip? Yes No
. Would you recommend L1boutique hotel to a friend? Yes No

Comments and Suggestions:

Thank you. Your time and attempts are very much appreciated.
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