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ABSTRACT

The study of “The Purchasing Demand for Goods and Services through the Internet
System of Internet Users in Thailand” was a descriptive research using a survey method. The data
was collected by using the questionnaires through the internet system. The results were analyzed
quantitatively and qualitatively in order to find out the target group, types of goods and services,
and factors affecting internet users’ decision making in purchasing goods and services via the
internet system in Thailand.

Out of the 335 respondents, only 86 had purchased goods and services through the
internet system, 25.7%

The main respondents wete company workers, 26-30 years of age, with bachelor degrees
and salaries between 20,001-30,000 bath per month.

The internet activities which users ranked as the most frequently employed were:
(1) communication services (e-mail, pager, chat and others), (2) current news (political,
economic, social, sports and others), and (3) website searching. The websites which were mostly
‘accessed were (1) news and medias (newspaper, TV, radio), (2) sports and entertainments, and (3)
business, finance, and economic.

Respondents generally spent five to six hours per week on the internet. They used the
internet (1) at home, (2) office, and (3} educational facilities.

Types of goods which were purchased through the internet system were soft goods rather

than hard goods; for example software, games, books, magazines and plane ticket reservations.



Factors which affected purchasing decisions were as follows; 1) the security and
confidence of payment method, 2) list of price in goods and services, 3) comprehensive product
information with variety of muiti - medias.

Payment methods used by respondents who had bought goods and services through the
internet system were (1) credit card, (2) debit card, and (3) paying on site, and transferring money
via bank account. The respondents who had not yet bought goods and services through the
internet would prefer the following payment methods: (1) paying on site, (2) transferring money
via bank account, and (3) credit card.

Of the respondents who accessed the commercial websites, the problems and obstacles
they found were (1) unsecured of payment methods, (2) lacking of confidence in the product and
service’s quality, and (3) inability of touching the actual products.

The main reasons why some respondents had never accessed commercial websites were
(1) disinterest in buying goods and services through the internet, (2) a mismatch between goods
and services and their needs, and (3) a lack of knowledge about the commercial websites.

The channels mostly used to access commercial websites were (1) websites providers, (2)

information from friends, and (3) company’s advertisements via E-mail.



