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ABSTRACT

The objective of this independent study was to study the buying behavior for stationery
of art students in Amphoe Mueang, Changwat Chiang Mai, in order for stationery entrepreneurs
and interested people to use the results from the study to plan marketing strategies which
responded more effectively to the demand of the customers. The data was collected from
questionnaires distributed to a sample group of 278 randomly picked art students in Amphoe
Mueang, Changwat Chiang Mai. The data was then statistically analyzed using frequency,
average and percentage.

It was found from the study that the majority of the respondents were male of 18-20
years old, with an allowance of more than 3,000 baht/month. They had high vocational education
and were studying at the Department of Architecture at Rajamangala Institute of Technology,
Payap Region Campus. They were from other provinces.

It was found from the study of the respondents' buying behaviors that the most bought
products were those for architectural drawing. The respondents usually bought the brands they
wanted which were of good quality to use in their schoolwork. They thought the products for
drawing, painting, printing and silk screening were still expensive. Most respondents spent 100-

300 at each purchase and they made their own decision in each purchase. They bought from 2-3



shops that they regularly frequented by comparing the prices among these shops. Most
respondents paid attention at a high level to the following factors--shops where they could pick
the products themselves, shops with the brands they wanted, convenient and modern shops,
inexpensive prices, and shops with facilities. A problem concerning atter-sales service was that
products could not be returned.

The marketing mix factors influencing shop preference of the respondents which ranked

at a high level were product, promotion, price, and place, respectively.



