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ABSTRACT

The objective of this independent study was to study service marketing mix factors
affecting entrepreneurs selecting accounting firms in Amphoe Mueang, Changwat Chiang Mai.
The study was conducted by distributing questionnaires to 300 entrepreneurs who ran business in
forms of Company Limited, Limited Partnership and registered ordinary Partnership in Chiang
Mai. The data was analyzed by using descriptive statistics and presented them in forms of table,
frequency, percentage and means.

The results found out that most of the respondents were 31 — 40 years of age, female
managers most who -graduated with a Bachelor’s Degree. Most of the respondents worked for
manufacturing and distributing businesses that have been in business for more than 10 years with
less than 1,000,000 Baht for capital fund and had 10-20 employees. Most of these businesses had
financial departments. The decision of selecting accounting firms was mostly suggested by
managing director or shareholders more than other sovrces. The majority used accounting firms in
Chiang Mai and had never changed the firms once it was selected. The service that was mostly

used was tax consulting because the accuracy in accounting examination was needed.



In regards to the study on service marketing mix factors that played the important role in
selecting accounting firms, it was found that the average was high level of importance to factors
as follows: service process, product, place, people and price respectively. They gave the factors of
physical evidence and presentation and promotion at average of moderate level of importance,

The prdduct factors was respondents ranked at the highest level of importance that
influenced their selection of accounting firms that have the average at highest level was
respondance and solve the problem in the correct way.

In terms of price factors, the way to estimate price according to the type of business was
ranked at the highest score, '

The accounting firms located near government units which were easily to contact that
ranked the most important term for the factors of place.

For promotion factors, they paid the highest attention to public relations such as brochure
and-cloth billboards.

The highest score in terms of people factors was given to knowledge and skill of
employees. .

The modern office accessories were classified as the most important for physical
evidence and presentation factors.

For the service process factors, the most important term was the safty of customer’s
information.

Respondents revealed that there were problems of the service marketing mix from the
~ service of accounting firms. The product problem that was mostly found was the financial plan
did not get along with the type of business and the largest problem in term of price was
uncertainty. The problem about channel factors have a few branch. The promotion factors that
found the problem was not enough public relations that caused of custemer didn’t have
information about service. The problem of people factors found that service very slowly was the
main problem to customers. The study also found that the major problem about physical evidence
and presentation factors was the lack of office accessories such as television, photocopy machine,
magazine, newspaper and chairs. The problem for the service process, it was found that no

effective accounting audit technique being used to in time.



