ForSoamatunTuuudasy  wgAnssumsiudszmusvisueninweslsznruluwa
= 1 o @ A 1

meuauesesiny Toniadesival

Yorjiven wegsde lveiled

UImsgsnenmlindia

AMznsTuMITRUMSAMA UUYBa 5
pInIdugNa WA H3gHmnTIums
Aawenaasnnsd s, daer wisalszaly nssums

of £, ar
919178UAYET  IAUF NITUNT

UNAnEo

u’: d?dw & A o o o

asanynidiiiingUszasdve Anumganssumsiulznusmisueniiuvey
UszrauluwamemnaunsFeddvnd Smdadoddni nquatedidildlumsinm fis 41519
manssrinaussiamne winnuviogniuenau dnSeunSonfnu  wazdisznou
arwBasznTovesfems $mau 400 et Tasqualtedamanouazndge Tudniou

L 1 O 1 A {
iy TeeldSmadudedumuazain wiedionlFlunssivswdoyado uuumeuns
v v [ [

mymsedoyalfadadmssau TAud avwd fovaz duede uazAundodinimin

nansinumuh dreuiuuaeunndidnuinniigaliowegizndn 20 - 30 1 §

ar by o A 1 As P = a =) = o P

mafnsgduliaaneiniofisuifiswuinniigs uaziine ldndededouiifummni
gafs 5001 - 10,000 1N

Aunganssumsutlsmusmsuenthu daeunaruaeusmdmlngiFuilsznu

¥ da ¥ A Ao a't A ¥

psdszimemsne  dszmndwemsiilinionsiswnanniiga fe  Suems
audanedmemsiall  dreuusuaeunwduingiifweomisised  uazveuld
vimswemisiiladthuneivhaon  Aifidulunsdrrudeennvuaauolaby
dszmuomsuenindifwounniiqe  fle  ouaiin  dwuiufisenluSudsznm
mmiuaﬂﬁ'luﬁ'miﬂiﬁuﬁ'ﬂﬂuﬁuau nmﬁﬂﬂﬂ‘lﬂf"uﬂi"mumm*suanﬁmfhu“lmﬁxﬂu
FrnmBuazinnuaisfiosn lulssmuomsusnthusedewiuhimiven uenan

flugrmmveufoy  frevuvuaeuaniesnlfulsemuennauenthudaning it



b4 H []
filuganavesdeu  dreunudevmuiioonlfmlszmuemmsuentuduingili
wineu  dwiusuaudsusulsznuemisusniudasunuudsuoudauniniige
aoudtlimiuon Wufu  wazhuSeswea shldnedwmsusuilsemuemsuenthuluudas
§ 13
aTwsdreunuugevawduing dwd 500 wwm
o o o et 1 = 3 a 9/ T o ¥
ginfuiletememsaaaninadomaonidusmsdwoms  wuh  Hededm
nandaintnaluseduainn  1us ewmsiisafeses owmslianuaatihiulsenu
awstianuazemihsulseyy  Temirnudauizti  ensintsdaiaasw
3K ] r . ¥
Hedsdnmaniintinaluszduing 1ud aoufiteasoazainpinenauiisswe fiahide
y ¥ K]
laiwganarunioueoanuiulld  duafidsegiaouuingll - 11 azain Sarauiinsedy
. ¥ 1
uimsshailudadau huafidieglndthunieiinneds daldz13sesussSmsedunthe
4 a a n’: ] sfs.i a a o 3 U ] a A4 3/ [
euazfisswe Auafasagindnvhan dusiidsegluduguaulivhgszfiou]d e
ausmitinaluszdinn Toud sasduiosadumqaunaseniuld Htheuradans
“©y ¥ o 1) 9 7 ] = r=1 2 v oo 9 r-f.‘.l as T <o . 9
yims Idiueddanu SanmuinmslndfemSenidudwdu dasmuimegaaiiiu
é L' 1 =y d‘ oF T H
duq ddedumsduaiumsanaitimaluszavin Mud  Sthedmueainmslduims
¥ o o | J o a & ¥ = ] o’: ar P
pthedien HdwassuSmyduReudemldimatesnds dedsdmnszurumsiiting
Tusgdrnn 1dun ssiuSasgadmnsivedis musnmviadoniu Jarwazainluns
v ¥
funSns WiSmsdeanugadeslunaiiseda finsmusensemsfugndmnads
A P .
etlestunnuRianain gilnssimsesifuulaziiuSnsedufivone nadle - TJaves
Fuazanlunslduias Imsuusihdavanseuldnsms dededudnvaenemen i
malusyaumnn 1w JanuaremwosfiusedisuSovioonsludn ddnwsaruazaon
TumsdnliSnsasudu vssemanemsanudsnieiudm Soalasaiviefedue
o o o d? a A 9 @ e ar
anuazanuulasemisasuniu assanuiuSasveshududadiu Saanseundu
v oA @ 9 Aa a ¥ o1 ¥ o 3
awnsusy unellededuynmnifiinalusedun 1dud minauiuSnsdeanugnm
¥ [
Hanutuuduusnle  wihauldnsdeusuuaciidsendolussia  wiinoulinamudnleld
o ' Y v o w e - ™ ~ A a
wInungndwiug - wilnouudemeszetn gaw Syadndia wminendianudedadrogn
anindedouaz TInal 14 wilnaendlanundouiise Wusmsnasanm wineuiiany
smnglumalfiaoIfesundindesiesls wilnouennsodeosniestinese
azBeadg Tgndudnleldde  winouiMuSasiitwoudiomes wilnoudianu

aunsalunsudilyvmToneuioundgnd 14



Independent Study Title Dimning-Out Behavior of People in Chiang Mai
Municipality  Changwat Chiang Mai

Author Mr. Surachai Chaiyanit

M.B.A.

Examining Committee
Lecturer Narumon Pongchaidecha Chairman
Assistant Professor Dr. Nittaya Jariangprasert Member
Lecturer Nittaya Wattanakhun Member

ABSTRACT

The objective of this independent study was to study the dinning out behavior of the
people in Chiang Mai Municipality Changwat Chiang Mai. The sample groups included
government officials or state enterprise employees, private sector staff or employees, school and
university students, and entrepreneurs. The total number of the samples were 400, with equal
numbers of male and female, and of all professional groups. The samples were randomly
selected. The method used in collecting the data was questionnaire, The data was analyzed with
descriptive statistics, namely frequency, percentage, mean, and weighted mean.

It was found from the study that the majority of the respondents were 20-30 years old,
with undergraduate education or equal. Most earned 5,001-10,000 baht per month.

In terms of their dinninging out behavior, it was found that most respondents had Thai
food. The most favorable kind of restaurant was made-to-order food restaurant. Most
respondents had their regular restaurants and liked to eat near their home or work place. The
most group of people to accompany the respondents to their restaurants were their close friends.
The respondents did not have specific days to go out and most of the time they went out for
dinner. Most said there was no definite number of times that they went out per month. The
number of the company at a meal was also not definite. Most respondents spent less than 500
baht at each meal.



In terms of marketing factors which influenced the restaurant preference of the
respondents, it was found that the product factors which ranked at a high level were good food,
fresh food, clean food, offering special dishes, and food nicely arranged upon serving.

The place factors which ranked at a high level were abundant parking space, venue not
too crowded or too busy, restaurant situated near main streets thus rendering convenient visits,
well arranged service areas, location close to home or resident, well arranged tables and
appropriate number of table for service, Iocation near work place, and location in center of
community making it easy to go to other errands afterward.

The price factors which ranked at a high level were reasonable price, prices clearly
shown, price close to that of or the same as that of other restaurants, and lower price than other
restaurants.

The marketing promotion factors which ranked at a high level were clear name plate with
services offered, and discounts given for frequent patrons.

The process factors which ranked at a high level were equal treatment for all customers,
convenient services, speedy and accurate services, items ordered repeated to customers to
guarantee accuracy of orders, appropriate tableware, convenient work hours, and discounts
recommended before ordering.

The physical appearance factors which ranked at a high level were place clean and well-
ordered, appropriate facilitics, atmosphere and interior decoration, appropriate tableware, space
well-arranged, and garden around the restaurant.

The personnel factors which ranked at a high level were quality performance and friendly
personnel, customers welcomed by personnel, willingness in giving services, clean and polite
outfits with good manners, reliable and trustworthy personnel, readiness for services at all time,
skilled personnel with excellent services, articulate in explaining and communicating with
customers, enough number of personnel for services, and personnel good at problem solving and

answering customers' questions.




