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ABTRACT

This independent study aims to study marketing mix factors affecting customer
decision towards selecting nail beauty salon services in Mueang Chiang Mai District. The
samples were customers who had used nail beauty salon services in Mueang Chiang Mai District.
The instrument used in this study was questionaire gathered from 271 customers by quota random
sampling. The data was analyzed descriptively and statistics used are frequency, percentage and
average.

The findings found that customers were single female, age from 21 to 30 years. They
were students and their highest education level was bachelor degree. Furthermore, the monthly
average income of customers exceeded 10,000 Bath. The customers used five kinds of services
which were nail colouring, hand nail cutting, hand nail painting, foot nail cutting and foot nail
colouring. By analyzing consumers behavior, it is found that most of customers did not have the
most favorite beauty salon. They also used services from 6.01 p.m. to 9.00 p.m. and spent time
approximately 31 minutes to 1 hour. The average cost for the services of all nails colouring (no
painting) is less than 100 Bath, all nails painting is from 100 to 200 Bath, nails spa is from 300 to

600 Bath, and artificial all nails is less than 500 Bath.



The marketing mix factors affecting customer decision towards selecting nail beauty
salon ranged from average mean score which were people, process, physical evidence and
presentation, price, products, place and promotion factors.

There were three minor factors from each major factor which affected selecting nail
beauty salon service as follow:

People factor which were nail dressers were skilled, good personality clean and nice
talking and they could suggest the right products.

Process factors which were nice hospitalities, accurate and fast paying and service
process was fast.

Physical evidence and presentation factors which were place and instruments were
clean, good temperature and facilities provided.

Price factors which were reasonable for the quality of service, price sign provided and
the price was cheaper than other places.

Product factors which were various shades of nail color, good quality and true color
and various figures and designs.

Place factors which were convenient parking, easy to access avoid traffic and location
near habitation or office.

Promotion factors which were the staff who understood customers, special promotion

in festival and holidays and membership to get privilege.



