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ABSTRACT

This independent study aimed to study behaviors of teenagers in Mueang Chiang
Mai District in using service of beauty clinic by adopting questionnaires in collecting data from
300 sample groups. In light of this research, convenience sampling was applied. The data was
then analyzed by descriptive statistics such as frequency, percentage and average, and inferential
statistics such as F-test.

From the research, it found that most of respondents were female or 70% and the
remaining 30% was male. The range of ages was between 19 — 22 years. For the educational
background, they were in senior high school or high vocational school, having an average income
of 5,000 Baht.

In regard with the behavioral aspect, the great majority of the respondents knew
and had used the service of beauty clinic in Mueang Chiang Mai, that specifically is Wuttisak
Clinic, where is commonly admitted and satisfactory recently. The objective of using beauty
clinic was primarily to cure pimples and black spots on the skin. The frequency in using beauty
clinic was 1 — 2 times a month. Day of using beauty clinic was uncertain. Times in using beauty
clinic were during the evening. The method of payment was made by cash, averagely 500 — 1,000
Baht per each time of receiving the service. The source of money paid to beauty clinic was from
their guardians. Kind of using service was buying it at a time. The influential person in decision
making was themselves. The person who comes with when using the service was their friend. The

number of beauty clinic they had visited was all the times the same place. Media in searching for



beauty clinic was via acquaintances. The nature of decision making was to study the beauty clinic
prior to making decision. They also met the physician on the appointment date every times. The
reason of using beauty clinic was when having problems about pimples, black spots, freckles, etc.
They rather used the service of beauty clinic where is easily noticeable, and where has a branch

management system. They chose the same beauty clinic for the next time of service.



