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ABSTRACT

The objective of this independent study is to get to know consumer behaviors in
Amphoe Mueang Chiang Mai in relevant to their purchasing of Buddhism Dharma books. The
specific group samples are 300 consumers in Amhphoe Mueang Chiang Mai with ages ranging
from 15 years old who have purchased Buddhism Dharma books not less than once within the
past 1 year by convenience sampling. The result of the study indicates that most respondents are
female with ages ranging from 15-25 years old. Most of them are single ladies with Bachelor’s
Degree and their occupations are student. Their average monthly income is less than or equal
Baht 10,000.- They have been purchasing and reading Buddhism Dharma books for more than 4
years. Besides reading Buddhism Dharma books, most of respondents are also going to temples

for practicing Dharma.

Purchasing behavior wise, it is found that most respondents are fond of purchasing
Dharma books under the categories of Buddhist doctrine and teachings while writers or teachers
who are in the random list are mostly fond of Bhuddadasa Bhikku. The reason they become
interested in studying Dharma is mostly from the desire of seeking ways to practice meditation
and maintain peace of mind. In terms of time in purchasing, most of them do the purchase any
time whenever they can. Mostly there are no any other persons having influence on their
decision in purchasing Dharma books. The most popular book shop is Se-ed Book and it is
found that the average of each purchase is less than or equal Baht 300.- After finish reading

Buddhism Dharma books, most readers keep them at home. Most respondents are classed in



the group having felling of disappointment with Dharma books they purchased due to the main
reason that the quality of the content fails to meet their expectation. In terms of viewpoint about
the real value or core value of Buddhist religion, most respondents’ answers are concerning with

doing good deeds and refraining from wrong commitments.

Respondents give the significance to the overall product factor is at the average of
medium level, the factor of product that gains highest level is the book content. The significance
to the overall price factor is at the average of high level, the factor of price that gains highest
level is the reasonable price of the product. The significance of the overall place/distribution
factor is at the average of medium level, the factor of place that gains highest level is the
convenient access through general book shops. The significance of the overall promotion factor
is at the average of medium level, the factor of promotion that gains highest level is donation or

financial support for the disadvantaged ones.

First 10 orders of the sub-factor of marketing that has the highest average are 1)
content of the book 2) easy to purchase from general book shops 3) price and quality are
reasonable 4) part of income will be given as a donation or as a financial support for the
disadvantaged ones 5) price is clearly labeled 6) easy to purchase from book shops within the
community 7) the writer, the author or the translator and Title of the book is interesting 8) shelf
arrangement is attractive 9) the range of selling price is quite closed to other books and are sold

cheaper than tagged price 10) exhibiting books in books exhibition such as National Books Fair.

First 10 orders of the sub-factor of marketing that has lowest average are 1)
printing year/ printing edition 2) the publisher is well known 3) order can placed online 4)
having Eulogy / Commendation from various people 5) the size of the spine is thick 6) placing
advertisements in media like TV, radio, cable TV, satellite TV and internet such as website, web
board, web block, social media 7) order can be directly placed with the publisher 8) inside

illustration and sale promotion 9) quality of printing paper 10) design of the cover.



