Yoiseamsaunimuudase anudavesnszauaunuiesy latiduanuau

Y )
aonszuIumMIandulagonsosd1019ueIiUs 1na
Y A @
RN UNANIANHNY NDHIAN
Sy VIMIFINIUMILUNA (MIAAIA)

dd‘ F% 1% a J v aa
ﬂ]ﬁ]1§ﬂﬂ1ﬁﬂy1ﬂ1§ﬂuﬂ3“ﬂ]ﬂﬂﬁig 819138 M7. 3TN U
%4 T
unnege

v v a Aa o s A = o w
ﬂ’lﬁﬂuﬂ’)’lllf]_l‘]_l@ﬁig'Llll')@lﬂﬂigﬁQﬂLWQﬁﬂH']ﬂ')’]jJﬁ’]ﬂiUueUa\Clﬂﬁgﬂ'luﬁuﬂu’l

Q
Y

J Y 1 v A A A ) Y a a3
pou latauaNuNasNszUIUNMIAndU liFeInTeed 199 UeIR U5 Ina TaginusIu5 W
9 Yq Y Y = s d w '
Foyanngnldaunszauaunueon lardamanuawandiu ladaisg Suau 200 A1
A Y ax ° 3 9 Y] PR 3 o
NguuIAITMImNazaIn uazshmsnudoya lasadwunudouniwoou Tariiuiy lad
. 2 & g QY a 9 s v &
www.surveygizmo.com Fuiudy ladnldusmslumsarauvaevaweon lav udny
v ! 7Y < S o 9 Ay ¥
Foyarunnszauaunuioon ladduanuawandu leaaieg uaziidoyahnldun
Y Aaa A 9 U a = = Y o dy
Uszunanalagldadaninnud Sosaz nazaunde Feawnsoagduanmsany ldasil
=< " 9 [ [N~ a A I 9 =)
HAMIANEINLNAAD VLDV ARV WU vl e uiosas 92.50 1
a2y Y = v Y < o A o ~ a I
019 21251 Fovaz 45.00 Usznouo1Fwiudena llminauuimensunniga amilu
9 o o ' A I 9 = Yy A 1 A
Fouaz 46.00 laennedvegluwamana Aatludosaz 54.50 is1elamasaonon 10,001-
A A @ v a ] A ¢ v a I v
20,000 VINNga Aalusesaz 39.00 UMslFnudumesiannIuaaluIosas 96.50
a A~ a I 4
Tagldnusumoessianaoaal aadludesas 40.00 tazl¥nunszaiuaunuiooularisiu
. o A Y A a & v =
AVINDIN www.pantip.com (DFzAUAUNUT TazAToil ) INNgaaaluTosas 85.50 &4
9 1 [ a d Y ] J
Aneunnuaeunwdu vy dluanFnvesnszauauninesu laimuanuauaudn loa

' A Ta  d
A nldnuey Aailuesas 55.00



Y v YK Y T 9 1 To YR
ATUNITIUINIANNABDINIG wmmmmmuaaumumu“lmyiugmmm
9 zil a [ Jd Lﬂ' o A 9 o [ a 1 9
ﬂmmiuazmmmawa°1umwewammmmimmmq A9 ADINITUIFTITOHIND NOUISLVINT
Y 9 <Y A g 9 A A
ﬂummay‘amﬂiuﬂizﬂmﬁu°V|m’e)’e)uUlaumummmmwaﬂummay‘amuLmJ
v v ] "y . VA N {
ATUNITAUNIUDYANUIN @@amm‘uﬁ@‘umumu“lwmumaumm’du%mz%
a Y] s A ) Y <Y A Y 13
NAANUNIATDITIDN F1]3‘1’71%]%)3;1}1%1ﬂﬂi$§’1TLA?('LJ“I/I“LHEJ’E)’L!‘la°L!ﬂ"|’lﬂli5]’313JQW?J“I/]GlGI)'\‘]TL!EJg!f]J'L!
o 4 a [ 4 Y 4 1 a
Uz laoaz It Audoyammzisoasonansuniasdondenis luvesdudoyaudanan
Search
9) a A 1 9 1 1 Y ) % (Y]
mumiﬂizmumamaﬂ‘wum IZJJV’I't’]’ULL'LIUﬁ'ﬁ]ﬂﬂ'luﬁ'guiﬂﬂluiﬂﬂ'ﬂﬂﬁ'l yny
wAa 1 a [ 4 o 4
Glglj't’]isljaﬂmﬁllﬂ@]@]’lﬁc]61]’0\1WﬁV’IﬂT;Ll°'I/lﬂ'lfJGl‘Llﬂigﬂ1u’ﬁu‘ﬂu’lﬁ]@ullau@g{'IUﬂ'JWMQ'llllﬁﬂ
v A dy a [ s A ) s A o = < ]
ﬂ§$ﬂE]‘]Jﬂ'liG]ﬂﬁuGlﬁ]G]f@Wa@]ﬂmcﬂ!ﬂi@\?ﬁ'l'i]'l\iiﬂﬂi')ﬂﬂﬂ'llﬂaﬂiui%ﬂﬂu’lﬂjﬂﬂhﬂﬁgmuﬂ@ﬂ
Yy 1Yy wa a o o4 o Y vy ~ '
Vl@l,!,ﬂ Ulﬂﬂl@ll”ﬁﬂmﬁﬂﬂ@]ﬂl@ﬁwﬁﬁﬂm“ﬂﬂ@i\‘]ﬂ“]Jﬂ'J'liJG]@\“Iﬂ'li Vlﬂﬂ]ﬂgﬁlﬂ%ﬂﬂlﬂﬂﬂﬁzﬁ’)’lﬂﬁ’lﬂ’l
@ A a a ] 4 FIF)) ~ o ] ~ a dy Y
ﬂUﬂmﬂ’]W'ﬂi@ ﬂimmmmwaﬁnmm hlﬂ6]]'03;!'(3'ﬁﬂ'I‘Ll‘ﬂ'J'l\ii]'lﬂu'lflﬂﬁ'liﬂiﬂLﬂu‘V]’Nhl‘]JGIf’t’]llﬂ
Yy a o = ¥ 9 ' LY Y v
qaLaIn Lla3hlﬂﬂlﬁ]yﬁﬂ?ﬁﬁﬂﬁ?ﬂ’lﬂl@ﬂﬂﬁ@ﬂmm ’t’]fﬁ/NIZJJG]@‘]JLL‘]J‘]JETE]UQWMﬁﬂuGlWﬂJuﬂﬂﬂlﬂﬁgﬂ‘U
oA A vy A Yo Y ~
mmmwaa@mmuwawayja1/1Ulﬂi°1Ji]1ﬂﬂ53muﬁm/lm’a’au‘laumummqmiﬂﬂimu

U

{ [ <] ] 1 < J o
mnagluszavuin Taelidszidudeslaun glideyailunnndindyns sesasune 19

9 [ J

fl

! ! \ 9
FoyafludusTaam laiidszaumsallumsldndasauaiinTosdorsiugaie uaz g%
9y
¥

'
A )

pyaa1u1TalisvaziBeanerdunansusitnsosdre1slaninniidiesurouunain
Nanf U
Y v A dy 1 9 U 1q 9
aunmsanduladonuin gaovnvudeunindlulngylsszezinarlunis
v Aa dy @ o Y o A 9 9 J Y
aadulade 27 Tu nawnnlahmsaududeyaninnszaiudunuieou laliauanuay
' AN o A & a o s A ° EY. o A Y "9 9 ~
dauauigh liensoaadulsdendanmaiiniesdionslaluiuiimsizds luiulaludeyan
Yo Y =2 9 a Y
Ta5uannszauaunineau latiauauay 3deanmsaaliseunsl

k4 1]
ﬁ}TuWi]ﬁﬂiiiJﬂWﬂWﬁQﬂTi‘%’i’JW‘U’N wj'm@mmua@umumuiwﬂuuﬁawa%

a o ¢ A A o o &

) d'dy 9 A ' a [ s A 9
NARNUNIATOIT D WNNBON ﬂzﬁlwamﬂmmmuumulﬂ LmLll’E]lliJWf]Gli]Wﬁ@ﬂmmmi@QﬁWG'l\?
A& y A O X 4 o gua A
NN %gﬂﬂcl“riﬂu@u HUINIINUUAIFADVUUUABUDINISUFIUBYAUNYINUNISIIINGD

o a @ s A ) A Y o A ] . ] A
llu%u1Wﬁ@]ﬂi.ll"I/]lﬂi’E]\‘]’(?f'l'ﬁ]WQﬂﬁuﬁlﬂiWﬂULW@uN'luv]'l\? Social Network (%1 Facebook %35®
@ a o s A o
Google+ L!ﬁ$f{ij@]@‘]JLL‘]J‘lJﬁ’fJUﬂ13Jéﬂ$fl\1ﬂ\1ﬁﬂ‘bﬂ€l9]}ﬂis!ﬂWﬁ@]ﬂmcﬂLﬂ%ﬂ\?ﬁ1ﬂ1ﬂﬁ]1ﬂﬂi$@1uﬁuﬂu1

dY A v Aa dy 1 [
aau”laumummwﬂuammLwaﬂixﬂeumimﬁuiwaammuuau



Independent Study Title Importance of Online Beauty Forum Towards

Consumer Cosmetic Buying Decision Process

Author Miss Duanghatai Korluang
Degree Master of Business Administration (Marketing)
Independent Study Advisor Lect. Dr. Warat Winit

ABSTRACT

The objective of this independent study was to study the importance of online
beauty forum towards consumer cosmetic buying decision process. Data collection were done by
applying convenience sampling from 200 samples acquired from the online questionnaire created
via www.survezgizmo.com and collected through online beauty forums in any websites. The data
analysis utilized statistics in terms of frequency, percentage and average. The results of the study
were summarized as follows.

The results show that the majority of respondents, 92.50% were female and 45%
were between the ages of 21-25 years old. 39% of the respondents had a monthly income
between 10,001-20,000 baht. Approximately 96.50% of sample accessed the internet daily and
40% are online all the time. 85.50% of the respondents use the beauty forum from
www.pantip.com the most. In addition, 55%o0f respondents are registered members of various
online beauty forum in any websites.

In terms of need recognition, it was found that the most respondents knew their
requirements when purchasing beauty product before searching the data from the online beauty

forum. Their main requirements were nourished their skins.



In terms of searching information, it was found that the most respondents search
through the online beauty forum that they always used. The main method when searching a
specific topic or brand, was through keyword search engine.

In terms of evaluating alternatives, it was found that the respondents rated high
importance towards the information of product that they received to support their buying decision
process. The sub-factor of product’s information which received were the information of product
is suitable their requirement, the comparison between price and quality or quantity, the
information of place where they can buy product easily, and the discounted price. Moreover, most
of the respondents rated high reliability from the source either doctor or pharmacist, people who
had experiences using the products or information from people who gave information more than
what was being shown on the label.

In terms of purchasing decision, it was found that the respondents took
approximately 2-7 days to make their decisions. They gave the reason that they want to think
carefully before purchasing it.

In terms of postpurchase feeling, it was found that when the respondents were
satisfied with their beauty product, they will continue use it. However if they do not like it, they
will give that product to others. In addition, the respondents shared the information of review
products on their social network such as Facebook or Google+. Finally, they will continue to use

the online beauty forum to support their buying decision process.



