v
Aa o o

d‘ A v kY a a 9 o A = 1
FOLIINMIAUAINUUUDAIS ‘Wi]@]ﬂiill"‘l]@ﬂF;IJW‘EIN’JEJT]NﬂﬂuEﬂLﬂE)UJ’ENLGHENTPTZJ

]

1 dy ~
ADNIFOYATINT

Y A a

RN UNANIUFT DITUIUM

Sayan VIMIFINIWMIL NN (MIAAIA)

dd' Y Y a J = o
i’]]‘iﬂ‘éﬂ‘ﬂlﬁﬂ‘kﬂﬂ1§ﬂuﬂ31!!‘]]‘l.lﬁ)’d‘§$ TOIFAITNII0158 DIYT WUAIN
[V
UNANED

Y
=1 @ A o o

v Y a = IS A = a v
NITAUAINLVUDFIEU U ﬂﬂﬂ’izﬁﬂﬂm@ﬁﬂ'ﬂWWi]ﬂﬂﬁ’iiJ‘lJ’e)wﬁﬂNwﬂNWuiu

a o

o A = 1 Ay = 9 I A A <
@’]lﬂ@lﬂﬂ\‘]lsﬁﬂ\iiﬁuﬂﬂﬂ’]ﬁ"]f@squﬂﬁ']ﬂﬁ Iﬂﬂicﬁllﬂﬂﬁaﬂﬂﬁlmlﬂulﬂﬁﬂ\iﬂﬂﬂluﬂqﬁlﬂﬂijﬂiju

1T o I o o ] 3 o 1
%’agamﬂﬂqumemqmmu 300 AIDYN Tﬂﬂi%}ﬁ%cluﬂTﬁLﬂ']JG]’J’t‘)fJNLL“U‘U@IHJﬁ$ﬂ’Jﬂ aounIvy

A o o

9 o A = 1A ! o A dy A o
mﬂ@wmmﬂmﬁmﬂlummammwm‘lwm NDIYITHNIN 20-40 1) ﬂlﬂﬂ%ﬂﬂgﬂﬁ@]ﬁﬁ%i%gﬂMﬂ

o

9 Y o A = ] = ] A d AAq Y
Srumludunodieadealvineluszezna 1 Yvesrainuuuvasuoiy aounn s luns

@

< 9 A a ] ) Aa = [l a J 9 Aa o o
INUVBYA AD WIAUNATIH (W‘LHNWTWIfﬂﬁfJLGD'fNGLﬁiJ) AN DIUUNT (wummmmaaswng
= 1 a Aa 4 Aad J A 1a A J Y <3 o 1
L“Iff]\?ﬂlﬁﬂJ) auuuumummuwnmzﬂﬁzmi;ﬂ;uauﬂ L%ﬂﬁiﬁuﬂﬁ%’!uﬁWTiﬂ NNULFUNTANDATIE

= [l 4 4 9 <3 [ ] Y o a J Y Y Aaa a
L%ﬂﬁiﬁllll@iW@i@] UAZHIUFUNTANAIBINIATIULND VlTﬂWi?!ﬂﬁTgﬁ‘UﬂﬂJﬁIﬂﬂi‘lﬂﬁﬂmﬂﬁ

Ll

wisa 18un Aud fesas uazaunde

MINMsANEINUN AreunuudovawadiuInaeglusieeig 26 - 301 anus
Tata ImsaneszdulSaaes Usznoverdnniinauudsmensy i51eldindeneifon
10,001 — 20,000 VN

¥
AMunganssudaouuuUdoUnINdIulQiionFoyn Semi-Formal Dress (49

A )

5193 NININS) NS muuasny lusananasiu Tagsgaun1ue1ve9gaIIain

¥ ¥
1A Y

A A A ' ' A o A ~ = A A
HYUBD AD EJ’]T]Ji%ﬂJ’]ﬂ‘lLGU'I "Um@ﬁllm‘];ﬂﬁ’mclmy e SIZEM Nﬂ%@ﬂgﬂﬂ”lhhﬂ‘ﬂ@ FITDIUNN

a A dy A o & ~ A Y <3 o [ = 1 4 4 1 Y ~
uElﬂJulf]Jla@ﬂ%@‘]qfﬂi’l@]iﬁnﬁﬁ]gﬂﬂq@ o W’l\‘]!cﬁuﬂﬁﬁwtﬁ1“]5’]1“])'8]\‘]1‘1(?3“!@31/‘]@5@] ﬂ’li‘]ﬂﬂ’lﬂlﬂaﬂ
4’4’ A o P 1 o dy 9 1 A A
Glumiclmﬁlgﬂﬁmmﬁﬂgﬂagﬂ 501 — 1,000 UINABYA LASUNITHDIDUNTAIUE gFunaniaan
g A o 9 19 1 1 9 A g a
‘ﬁ)’@ijﬂi"miﬁuiﬂgﬂw‘li"lghlﬂ"l]i’)\uaflulﬂﬁﬂﬂiﬂ ﬁ’m%iyi}ﬂ%nauaaﬂ%mgﬂmfﬂu 1 91y

'
Jaa

v A j‘ (2 F) a v A A A =\
IﬂEJﬁ]8ﬁﬂﬁul%%@ﬁaﬂﬂ1ﬂqﬂa@\1ﬁiﬂijﬂ AN a‘n‘ﬁ‘waGlummmu“lwmmqmmmm UNI9

R



v v a ) & A a X A o = = 2
mmayjaﬂ’JEJmimuQmaJimLEN %Qﬂlmgﬂ!a@ﬂcﬁﬂijﬂ'§1ﬂ3ﬂ$ﬂ1u\1ﬂ\1§ﬂklﬂﬂ (%N) VDOINTULAYN

1 H 4
A 1 1

1 1 %] 1 ’.f g’/ .
windiga lusou 1 Inrumnamlvaroyasias 2 - 3 ya Taouaazadvz s 2 — 3 AT ¥

£) o qQ

A

A 9 &' ~ 1 o 4 o Yy 9 o Z‘, d’l U (=} Y=
Lﬁﬂﬂﬁﬂﬂ%ﬂ%ﬂ31@31ﬁMLW51$ﬂﬁ’]ﬂu@uﬂﬁjﬂUm gm'emmmmiﬂumualmywmmgﬁﬂm&q

q q

Y
1 A o d @ A

Ao ' I3 A = 1 a3 9 a A e
ﬂﬂsquﬂ3Wﬁﬁ'%i%gﬂ‘ﬂ%Wﬁiﬂﬂalu@'l!ﬂﬂm@\‘]!%ﬂ\ﬂ?m HAZHNISHDYATIATEIVINITULAN BN
o q9vd X 9y a4 o 9
%xuuzuﬂwﬁgeucﬁeimmmmmﬂ
= o A ' X ~ 9
i]"lﬂﬂ"liﬁﬂisl'lﬂﬁ]ﬂﬂﬁjuﬂigfﬂlﬂWiﬁaWﬂ NUNDNDNITFOYATIATUDINN

Q Y

[

Nk

2)

(= Y dyal 9

i luduneiouoaln Foedaumuaundeszauanudingnlasail ausin gaou

Jq ¥ 9 w @ [ A v a Y Ay Yo 9
LL‘]J‘]Jﬁ’E]Uﬂ’IiJVl@]GlWﬂ'ﬂNﬁ'I ﬂJUQQEJﬂﬂUﬂ%i]EJEJ@miﬁlwmﬂmmmzﬁnﬂuﬁuﬂm]lmu AU

v 1 =)

l L) ' 9 Jq ¥ 9 w Y Y
G]f@\TV”Qﬂ'lii]@fl]'lwu’lfllﬂﬁﬂlllluu’ﬁ@ﬂﬂWNVl@Gl,Wﬂ'JWNﬁ']ﬂiUuqqqﬂﬂUﬂﬂﬂﬂﬂ@ﬂlj@Qﬂqjﬁwaq

[ [

A g o 1 9y a o J 9 Jq ¥ o [
aawmmigﬂuﬁﬂmu @TL!WaﬁﬂmcﬂQﬁ@“]JLL‘]J“LIﬁ'E)‘]JﬂﬁJhl@]ElWﬂ??ﬂﬁWﬂﬂlﬂgﬂ@ﬂﬂUﬂﬂﬂﬂﬂﬁ]ﬂ

4 v ' ¥ yy v v A o vq ¥
S@\?ﬂ'ﬁﬁlwa@\iﬁjﬂ“ljﬂﬂ@uﬂ'liélﬂf@vlﬂ Llﬁ$@']‘L!ﬁ\uﬁillﬂ'ljﬁa1@@@]@ULLUU@T@UQ1N1@1W

9 [

o 1 4 U ) @ a Y o o w
ﬂ’)'lllﬁ1ﬂiy’g%:f@ﬂ‘]Jﬂi]i]EJEJ’E]EJL%ENﬂ1§ﬁﬁ’)uﬁﬂﬁ1°ﬂ5ﬂﬁll'l“]5ﬂ/gﬂﬂ'lﬂigﬁl'l A1daIAY



Independent Study Title Behavior of Working Women in Mueang Chiang Mai

District Towards Purchasing Evening Dress

Author Miss Natha Asanachinta

Degree Master of Business Administration (Marketing)

Independent Study Advisor Associate Professor Orachorn Maneesong
ABSTRACT

This independent study aims to study the behavior of working women in Mueang
Chiang Mai district towards purchasing evening dress. Collecting data by questionnaires
distributing to 300 respondents, whom selected by convenience sampling method at Malin Plaza
(in front of CMU), Thanin Market (in front of Rajabhat University), Nimanheminda Road and
Prasert Land, Chiang Mai Business Park, Central Plaza Chiang Mai Airport and Central Plaza
Kad Suan Keaw. The samples of this study were women aged between 20-40 years old, who have
bought at least 1 ready-to-wear evening dress in Mueang Chiang Mai district during the past year.
The data was analyzed by using descriptive statistics, namely frequency, percentage and mean.

The study revealed that the majority of the respondents were single women aged
between 26-30 years old with Bachelor's degree. They were employees in private corporations
and earned 10,001-20,000 baht a month.

On the aspect of working women in Mueang Chiang Mai district’s behavior, it was
found that, most of respondents bought the semi-formal dresses for attending the wedding
ceremony at night and preferred the evening dresses with knee length in medium size. They
generally bought non-branded evening dresses at Central Plaza Chiang Mai Airport. 500-1,000
baht was their average expense for an evening dress. Most of them also chose to buy a pair of
shoes together with purchasing dresses. The main reason of purchasing a ready-to-wear evening
dress was to get the dress right away. The respondents made the buying decision by their own

within a week after they have tried the dress. Moreover the buying decision was mostly rely on



the theme of the party they were invited to. In a year, 2-3 evening dresses were purchased from
most of them which were used only for 2-3 times each, since they afraid of someone could
recognize their dresses. The evening dresses sold in Mueang Chiang Mai district, were found that
invariably from most of the respondents. Nevertheless they will recommend the dress shop they
have been to their friends and continue to buy at the same shop in the future.

The study shows marketing mix factors affecting purchasing evening dress behavior
of working women in Mueang Chiang Mai district sequenced by mean score in the following:
Price; the sub-factor with the highest mean was the appropriate price for the quality of the
evening dress. Place; the sub-factor with the highest mean was the fitting room available in the
shop. Product; the sub-factor with the highest mean was to try on the dress before purchasing.
Finally promotion; the sub-factor with the highest mean was the special discount for shop

member.



