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ABSTRACT

This independent research aimed to study Motivation Factors Influencing
Salespersons of Real Estate Projects in Chiang Mai Province. This study was conducted based on
population consisted of 200 salespersons from 8 Real Estate Projects in Chiang Mai Province. All
data were compiles by the description statistics and inferential statistic that were consist of
frequency value, percentage, average and using one-way ANOVA least significant different
(LSD) test.

The results of study as follows The general information of salesperson who
answered the questionnaire found out that most of respondents were female in the age of 20-29
years. Their marital status were single, Place of birth were Chiang Mai province, Bachelor degree
education, Working duration was 3-4 years with Average salary was 7,501-10,000 baht and extra
income (OT Allowance and commission) was lower 10,000 baht and between 10,000 to 15,000
baht.

This study was conducted under the theory of the motivation factors, called the Two
Factors Theory of Frederick Herberg. Hereafter were shown the Hygiene Factors to be used in
this study: Company Policy and Administration Compensation, Supervision, Interpersonal
Relations with supervisors, Interpersonal Relations with peers, Working Conditions position, Job
Security, Personal life, Working Condition and Compensation were included, the respondents

ranked the highest level of importance to almost all factors, except for the Interpersonal



Relations with supervisors, Company Policy and Administration Compensation, and
Compensation factor which was ranked in moderate level of importance.

In Motivational Factor or Motivation, in Achievement, Recognition, Advancement,
Work-itself, Possibility of Growth and Responsibility. The respondents ranked the highest level
of importance to almost all factors, except for the Achievement, Recognition, Work-itself and

Possibility of Growth factor which was ranked in moderate level of importance.



