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Abstract

This independent study aimed at examining consumer satisfaction towards
marketing mix factors of tent renting service of Jaisuwan Limited Partnership. Data was collected by
the distribution of questionnaires to 264 consumers who took tent renting service in Bangkok area.
The determination of sample group size was done by Taro Yamane calculating formula in basis, of
which 95% of confidence was applied. Then, all data obtained were analyzed by the use of
descriptive statistics, consisting of frequency, percentage and mean. Hereafter were shown the
summary of this study.

Most respondents were female, aged 36-45 years old, married, worked as employee
of private company and graduated in Bachelor’s Degree, with average family income at the amount of
over than 30,000 baht per month.

The majority rented the tent for being used in a ceremonial event, without a regular
tent renting shop. In each time of renting tents, they averagely spent 3,000 baht or over for its cost
and the frequency in renting the tent was about 2-3 times a year. They got to know about the tent
renting shop from friends or fellows and the media introducing them to get to know about the shop

was referred to billboard. In general, they mostly rented for the curved shape tent.



In an overall view, the respondents satisfied marketing mix factors of tent renting
service at high level to factors namely place, people, product, physical evidence, and price; but at
moderate level to promotion factor, respectively.

In an overall view, the respondents ranked their concerns towards marketing mix
factors of tent renting service at high level to factors namely product, process, people, place, and

physical evident; but at moderate level to promotion factor, respectively.



