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ABSTRACT

The objective of this study was to study marketing mix affecting purchasing of motorcycle
lubricant of business customers in Chiang Mai Province. The data was collected by
questionnaire. The samples were 242 customers. The data was then analyzed using descriptive
statistics, namely frequency, percentage and mean.

The results of the study showed that most questionnaire respondents were male, 31-40
years old, with Bachelor’s degree. They had their own business and had ordered motorcycle
lubricant for 5-6 years. Most of their business was motorcycle repair and they had been in this
business for 6-10 years. They made an order when their stock decreased to the level that
purchasing was necessary and after the analysis of marketing mix factors which were important to
the business customers in Chiang Mai.

It was also found from the study that marketing mix factors were ranked at the high level in
the following order from high to low: process, price, personnel, physical appearance, and place.
Promotion and product were ranked at the medium level.

Other factors which affected the customers’ purchasing were personal factors and Inter-
personal factors, which were ranked at the high level. Internal organization factors and

environment factors were ranked at the medium level.



