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ABSTRACT

The objective of this independent study was to study marketing mix that affected
satisfaction of customers who used the services at Dangklonpratu Company Limited, Ragang
Branch. In this study, a questionnaire was used to collect the data from 253 customers. The data
was analyzed using descriptive statistics, namely frequency, percentage and mean.

Most of the questionnaire respondents were male, under 30 years old, married, with
Bachelor’s degree. Their salary was 10,001-20,000 baht. Most were entrepreneurs and an owner
of a car. They had used the service at Dangklonpratu 5 times, and the service they used the most
was buying car parts.

The results of the study showed that the level of the respondents’ satisfaction was at the
high level in the following order: product, personnel, process, price, place, and physical
appearance. Marketing promotion was ranked at the medium level.

The sub-factors that were ranked at the highest levels were variety of products,
availability of alternative parts, installation service, convenient location, quality guarantee,

friendly staffs who were capable of problem solving, and convenient service hours.
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