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ABSTRACT

This independent study aimed at exploring tourism image of Chiang Rai province
from perspective of local and non-local people. Samples of this study were specified to 400
people in total, which were divided into a group of 200 Chiang Rai local people and a group of
200 Thai people from other provinces. Questionnaires were used as the tool to collect data. Data
analysis was conducted in according to the use of descriptive statistic, consisting of frequency,
percentage and mean.

The findings showed that the respondents were male and female in equal numbers,
in ages of 20-30 years old, single, with Bachelor’s degree. Most of them were students with
average monthly allowance at the amount of 10,000-30,000 baht and their domicile, place of
origin or current residence were in the northern region. In average, they would take an outing
about 3 — 4 times in a year. For Chiang Rai trip, they did not mind about seasons; but just need to
visit natural tourist sites. The most favorite sites that they visited to were natural tourist sites such
as mountain/forest/national park, water fall/ dam/lake, hot spring, Royal Project/Mae Fah Luang,
Orchid/Snake/Butterfly farms, and orchard/orangery. Reason in travelling was referred to the
need of association with friends. Most of them had travelled to Chiang Rai for about 2 times with
2 nights in duration and stayed at a hotel. Source of information where they learned about Chiang

Rai was from a recommendation from relatives/friends.



Hereafter were shown the results of the study on tourism image of Chiang Rai
province from perspective of local and non-local people

For experimental image, the respondents ranked the top positive images to the
variety of accommodations, the safety to tourist him/herself and his/her belongings, the kind
assistance and good service of police/tourist police, and the safety of accommodation,
respectively.

For attraction image, the respondents ranked the top positive images to the
interesting background history, the attractiveness and uniqueness of arts and crafts, respectively.

Fir price image, the respondents ranked the top positive images to the reasonable
discounting price of products, and the appropriate entrance fee, respectively.

For national environment image, the respondents ranked the top positive images to
the good environment without garbage, and the availability of water pipe system, which could
provide clean and sufficient water supply, respectively.

For resting and relaxation image, the respondents ranked the top positive images to
having good relaxing sites, and being a place where tourists could escape from any disorder that
they faced, respectively.

For excitement and adventure image, the respondents ranked the top positive
images to being able to arrange adventure trips, including trekking to natural sites and hiking, and
being able to find clean and beautiful waters in Chiang Rai, respectively.

For learning image, the respondents ranked the top positive images to being
allowed to learn new things while traveling in Chiang Rai and being impressed with cultures and
ways of lives that they found in the tourist sites of Chiang Rai, respectively.

For social image, the respondents ranked the top positive images to friendliness
and courtesy of local people who were kind to tourists, and good interaction with unity among
local people, respectively.

For reputation image, the respondents ranked the top positive images to the well-
known tourist sites and being able to pass on the experiences in travelling in Chiang Rai to friends

or fellows.



