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MANHIN U

uestionnaire

Subject: Customer Satisfaction towards Marketing Mix of Chiangmai International Dec

Limited Partnership

This questionnaire is a partial fulfillment of the requirements for the Degree of Master of
Business Administration, Chiang Mai University, Thailand. All of the data in this questionnaire is
used solely for educational purpose and will be kept confidential. Please take a few moments to
complete this questionnaire based on your experience. Your participation is very much
appreciated.

Thank you very much for your kind co-operation.

Mr.Songwon  Lanyose
MBA Student
Faculty of Business Administration, Chiang Mai University

This questionnaire is divided into 3 parts as follow:

Part 1: General information

Part 2: Information regarding customer satisfaction towards marketing mix of
Chiangmai International Dec Limited Partnership

Part 3: Problems and suggestions
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Please mark \/ for an appropriate choice or fill in the blank
Part 1 General Information

1. Continent of Origin

( ) 1. America ( ) 2. Europe

( )3.Asia (' ) 4. Other (Please specify .....................
2. Gender

( ) 1.Male () 2.Female
3. Age

()1.21-30 ( )2.31-40

( )3.41-50 () 4. Higher than 50 (Please specify......... )

4. Educational level
() 1. Below Bachelor’s Degree
() 2. Bachelor’s Degree

() 3. Higher than Bachelor’s Degree (Please specify........................ )

5. Type of your business organization
() 1. Single Proprietorship () 2. Limited Partnership

() 3. Limited Company (' ) 4. Other (Please specify .....................

6. Type of your business category

(' )1. Import - Export (' )2.Retailer
(' )3. Wholesaler (' )4. E-commerce

(' )5. Other (Please specify ..................... )
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7. Year(s) of business operation
() 1.Less than 1 year
( )2.1-5year(s)
( )3.6-10 years

() 4. More than 10 years (Please specify.................. )

8. Average monthly purchase from Chiangmai International Dec Limited Partnership (FOB price)

() 1.Below USD 5,000 ( )2.USD 5,001 — 10,000
( )3.USD 10,001 — 15,000 ( )4.USD 15,001 — 20,000
() 5. Above USD 20,000 (Please specify.................. )

9. Your position in your business organization
() 1. Business Owner () 2. Purchasing Manager

() 3. Purchasing Officer () 4. Other (Please specify ..................... )

10. The latest product type that you purchased from Chiangmai International Dec Limited
Partnership (You may choose more than one choice)

() 1. Gift Box Sets

() 2. Paper Bags

() 3. Notebooks/Photo Albums

() 4. Greeting Cards

() 5. Other (Please specify ..................... )

11. The person who influenced your purchasing decision at Chiangmai International Dec Limited
Partnership

() 1. Friend/Co-worker

() 2. Supervisor

() 3. Yourself

() 4. Retailer Customer

() 5. Other (Please specify ..................... )
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12. The frequency of your purchase from Chiangmai International Dec Limited Partnership
() 1. Less than once a month
() 2.1 -2 time(s) per month
() 3.3 -4 times per month

() 4. Other (Please specify ..................... )

13. The distribution channel which you purchased products from Chiangmai International Dec
Limited Partnership

() 1. Factory/Showroom

() 2. Product Exhibition

( ) 3.E-Mail

() 4. Other (Please specify ..................... )

14. How did you know about Chiangmai International Dec Limited Partnership? (You may
choose more than one choice)

) 1. Product Exhibition

) 2. Website of Chiangmai International Dec Limited Partnership

) 3. Family/Friends

) 4. By Yourself

) 6. Thai Friends
) 7. Newspapers/Magazines

(
(
(
(
() 5. Department of Export Promotion/Government Sector
(
(
() 8. Brochures/Flyers

(

) 9. Other (Please specify ..................... )
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15. The main reason (s) you chose to purchase products from Chiangmai International Dec

Limited Partnership (You may choose more than one reason)

N e T e e e e e s

) 1.
) 2.
) 3.
) 4.
)5.
) 6.
) 7.
) 8.

) 9.

Product Quality

Designs that reflected international tradition

Products that corresponded with trends in each year

Functionality of products

Variety of product range

Attractive designs and colors

Reasonable price

Discounts for bulk buying

Having special area or section for business negotiation (separated from product

display section)

) 10. Ease of access to product booth in exhibition

) 11. Knowledgeable sale staffs

) 12. Online purchase from website

) 13. Interesting promotion

) 14. After-sales services and supports

) 15. Reputation of Chiangmai International Dec Limited Partnership

) 16. Other (Please specify ..................... )

16. The number of time you visited souvenir and home decoration exhibition(s) (in your country

and abroad)

() 1. Less than once per year

() 2.1-2 time(s) per year

() 3.3 -4 times per year

() 4.5 -6 times per year

() 5. More than 6 times per year

() 6. Other (Please specify ..................... )
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17. The exhibition that you visited most frequently (You may choose more than one reason)
() 1. Paperworld Frankfurt (Germany)
() 2. Ambiente Frankfurt (Germany)
() 3. Tendence Frankfurt (Germany)
() 4. Hong Kong International Gifts Fair
() 5. Hong Kong Mega Show Part 1

() 6. Other (Please SPecify .......c..ovvvviiiniiiiiiiiieieinan, )

18. The exhibition that affected your purchasing decision the most
() 1. Paperworld Frankfurt (Germany)
() 2. Ambiente Frankfurt (Germany)
() 3. Tendence Frankfurt (Germany)
() 4. Hong Kong International Gifts Fair
() 5. Hong Kong Mega Show Part 1

() 6. Other (Please Specify .........cooviviiiiiiiiiiiiiiiiiiie, )

19. Overall, how satisfy were you with products/services of Chiangmai International Dec Limited
Partnership?

) 1. Very Low

) 2. Low

(

(

() 3. Medium
()4 High

(

) 5. Very High
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Part 2 Information regarding customer satisfaction towards marketing mix of Chiangmai

International Dec Limited Partnership

Instruction: Please consider each following topic and mark \/ for an appropriate

satisfaction level

Satisfaction Level

0 B
Customer’s Satisfaction = = g > S
AR
> >
1. Product
1.1 Variety of gift box set products
1.2 Variety of paper bag products
1.3 Variety of notebook and photo album products
1.4 The Variety of greeting card products
1.5 Quality of gift box set products
1.6  Quality of paper bag products
1.7 Quality of notebooks and photo album products
1.8 Quality of greeting card products
1.9 Quality of materials that used in production
1.10 Designs that reflected international tradition
1.11 Attractiveness of product colors e.g. colors of flower
ornaments
1.12  Tidiness and endurance of product packaging
1.13 Reputation of Chiangmai International Dec Limited
Partnership
1.14 Consistency of launching a new product
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Satisfaction Level

0 B
Customer’s Satisfaction i < % 5 E
RN
> >
1. Product
1.15 Products which embodied traditional stories/tales of
that country
1.16 Logo of Chiangmai International Dec Limited
Partnership is easy to remember.
1.17  Products meet customer needs
1.18 Product warranty
1.19 Capability of handling
1.20  Product specification is correct
2. Price
2.1 Product prices lower than those of other distributors
2.2 Stable product prices
2.3 Variation of price range
2.4 Flexible product pricing e.g. EX-WORK , FOB
2.5 Reasonable payment deposit (30% of product
price)
2.6 Accepting foreign currency
2.7 Accuracy of price calculation e.g. the negotiated
price being charged and indicated in the invoice
2.8 Worthiness of product value for reselling
2.9 Optional payment methods e.g. Bank transfer,

Letter of Credit etc.
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Satisfaction Level

0 B
Customer’s Satisfaction i < % 5 E
e | £ 2|53
> >
3. Place
3.1 Appealing product booth layout in exhibition/fair
3.2 Adequate amount of products presented in
exhibition/fair
3.3 Appropriate product booth atmosphere and
decoration
3.4 Convenient product booth location
3.5 Suitable season/period of year to present products
in exhibition/fair
3.6 Detailed and informative website of Chiangmai
International Dec Limited Partnership
3.7 Various ways to contact Chiangmai International
Dec Limited Partnership e.g. Email, Tel. and Fax.
3.8 Noticeable sign in exhibition/fair
3.9 Speed and quality of shipping/logistics company
used by Chiangmai International Dec Limited
Partnership
3.10 Warm and welcoming reception by staffs in
exhibition/fair
3.11 Continually attendance to exhibitions/fairs e.g. at
Paperworld Ambiente
3.12 Standard manufacturing system
3.13 Timeliness of product delivery
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Customer’s Satisfaction

Satisfaction Level

Very High

High

Medium

Low

Very Low

4. Promotion

4.1 Advertising on media by Department of
International Trade Promotion
4.2 Informative brochures/flyers by Chiangmai
International Dec Limited Partnership
4.3 Discount for bulk buying e.g. discount for purchase
order over 10,000 USD
4.4 Invitation cards sent to customers e.g. invitation for
Paperworld Ambiente
4.5 Defective product claim policy e.g. incorrect
product color/type
4.6 Product samples sent to customers
4.7  Appropriate teaser prior to exhibition/fair
4.8 Informative and knowledgeable salespeople
4.9 Hospitable and enthusiastic salespeople
4.10 Appropriately dressed salespeople
4.11 Multi-language speaking salespeople such as
English, French, Italian, etc.
4.12 Attentive and thoughtful salespeople
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Part 3 Problems and Recommendations

Please mark \/ for issues that you are not satisfied while shopping at Chiangmai International Dec

Limited Partnership

Problems (You may choose more than one choice)

10
11
12
13
14
15
16

17

18
19
20

21
22

e N e N e N N N T T N N T N N T T T NN

Low variety of products

Low-quality products

Lack of designs that reflected international tradition

Lack of product attractiveness (Color and Design)

Reputation of Chiangmai International Dec Limited Partnership
Inconsistent/insufficient release of new products

Uninspiring products/ products didn’t reflect local tradition

Product specification is incorrect

Product prices were higher than other distributors

Nonnegotiable price

Payment deposit (30% of product price) was not acceptable

Error in price calculation e.g. erroneous between negotiated price and invoice price
Inadequate amount of products presented in exhibition/fair

Product booth in exhibition/fair was hard to find

Lateness of product delivery

Website of Chiangmai International Dec Limited Partnership was not informative
Insufficient advertising on media by Department of Export/ Department of
Industry promotion

No product sample available

Sale staffs had no/not enough knowledge regarding products

Sale staffs couldn’t communicate in multi-language such as English, French,
Italian, etc.

Other (Please Specify..........ccocovviiieinnnn. )

No problem found
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2. Other suggestions

Thank you for taking the time to complete this questionnaire.
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