A A Yy v a = Y Ao o v
FALIDINIAUANUVUDA T ‘ﬂ'J']?JWQW@Glﬂﬂlﬂﬂgﬂﬂ']ﬂllﬂf)‘]jﬁ)ﬂﬂﬁ?u‘ﬂigﬁll

1 1 U Q(
myaaravhsu'ln lain3eedna

Y A a o 4
ALYITINS HNVT1IT ATNAY

n’d' Y Y a 4 a £ =
f’)]"iﬂﬁﬂ‘ﬂlﬁﬂﬂ]ﬂTiﬂl!ﬂ’JH!‘lJ‘Uﬂﬁﬁ% 8719158 AT.DAANA TITYNAUN

UNAALD

£ ) a L ao S A = = Y A
NITAUANUDUDFISU N?ﬁi}ﬂﬁgﬁ\‘lﬂlwaﬁﬂﬁ']ﬂ'J'uJWQWE]GlFﬂGU@QQﬂﬂ’]ﬂﬂ@]ﬂﬂﬁ]fﬂﬂﬁﬁu

4 1 ] o £ 9 a Y
Uszaunmsaaaiinlnlunissdna Taslduninnuaaanuiawelavesgnias

nouRaIMlszaNNIINIIAaIn

Y Y
v A

= ¥ Ayva v v : o A o L7 o
Gluﬂ’ljﬁﬂﬂ’lﬂi\‘]ullﬂlﬂﬂmaj‘;!aﬂ']ﬂ@jﬂﬂ']sll']flﬁqc]jﬂﬂﬂuql@\uﬂiﬂQﬁﬂ@w1§Mﬂ1u3uWQﬁ

9 'Y !

170 518 uazihdeyau)szuana laeldadamanssan 1dun Sesaz Aunde

=< [ 9 1 [~ a =\ S A
NAaNITANHT WU m]ammuﬁaumumuiwmnJmWPmaUN u91Yy 31 —40‘1J y

= (% 9 = = 9 d' J A
FOIUMNANTA AUNTANITEAUNToUANYInauate/¥.4)1a. 518 ldinasnemeu
a 1 1 I R ¥ [ 1
10,001 — 20,000 U110 Ysznougsnavie L lnuuiluszeznar 1- 23 5w lumsaeliln
3’; AAad o a I a v A
As9az 11 - 50 219 WIsMIszRuiluduaanun
= = Y Aa o 1 o ]
pamsanInnuiawe lvesgnmnlisedatedavdlszaumemsaaianisulnly
) [ Q'{ 1 Y Y =3 1 1Y 1 =
INTeANA WM Aaeunuudeunwldianuiene lnedatsdivilszauniemsaaia Tagll
1 d' ] [ d‘ 9 ' o 9 [ ) 1 1 [ d‘d 1 d' 1 [
Aunagegluszauuniga laun dasediunmstasiviing armtlieilnunasegluszauun
=3 o w A v 9 v 9 1 =y v 9 a [ 4
F8901u8190 Ao Jadea1us1ar davesumsauasunsaaia uaziladedunansam
AINAIAL

v s 9

adedunaanual gaounuuaouniulinnuianelideiladedosdidunsn fo
anuaalviveslyln
asedusian daeunvuaeunimldanuianelenetitedesdwuusn fie awisn

' v
A03093197 18



Madeammsaaiumsania aouuuuaeuniulianuiane laneilidedesdiny
= a J
usn Ao VMU
Yaedumsiatiniie faeuuuuaeuniuldanuiianelvneatedosdiaunsn

v 9
A9 ANVIIBVDINTLUIUNMITTIHD



Independent Study Title Customer Satisfaction Towards Marketing Mix of Kriengsak
Chicken Layer Farm

Author Mrs. Jiravorn Khamwongsa

Degree Master of Business Administration

Independent Study Advisor Dr.Adisak Theeranuphattana

ABSTRACT

This independent study aimed at studying customers’ satisfaction towards marketing mix
factors of Kriengsak Layer Chicken Farm, in which the concept of customer satisfaction and the
theory of marketing mix factors were applied.

In this study, data were collected from 170 wholesaler customers of the studied farm. All
data obtained were assessed by using descriptive statistics, including percentage and mean.

The findings presented that most respondents were 31-40 years old married female, who
graduated at the high school/diploma/high vocational certificate level. They earned monthly
income at the amount of 10,001-20,000 Baht and had been engaged in the egg selling business for
1-2 years. In each time, the purchasing volume was 11 — 15 trays and the payment was done in
cash on delivery.

The results of the study on customers’ satisfaction towards marketing mix factors of
Kriengsak Layer Chicken Farm showed that the respondents ranked their highest satisfaction to
place factor and high satisfaction to price, promotion and product factors, respectively.

In product factor, the first sub-factor that the respondents satisfied with was the
freshness of egg.
In price factor, the first sub-factor that the respondents satisfied with was the

negotiable price.



In promotion factor, the first sub-factor that the respondents satisfied with was the free-
of-charge delivery service.
In promotion factor, the first sub-factor that the respondents satisfied with was the

simplicity of ordering process.



