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Abstract

The objectives of this research were: 1) to study the pattern of sales promotion activities
which has been used in Globalization age of the retail stores in the shopping center
in Chiang Mai province; 2) to study the opinion of the marketing promotion participants and
3) to study opinion of customer towards the pattern of sales promotion activities. The study case
include the retailing stores in the in Chiang Mai which were grouped in to 4 types; retailing store
in shopping centers, the Car and Motorcycle Company, communication and electrical equipment
stores and restaurant. The 8 participants and 260 customers of the department stores in Chiang
Mai are involved. The data were gathered by observation without the direct participation, random
interview and closed questions in questionnaire. Data were analyzed through use: 1) qulitative
data; content analysis and 2) quantitative data; frequency, percentage, mean and Standard
Deviation.

From the result, it was found that there were 2 main types of sales promotion activities of
the shopping centers in Chiang Mai; 1) Product and service focused type, for instance, organizing
the performance, demonstration, special event and game, discounting the price and giving the

tester and 2) Various product focused type which promote the marketing strategies by



encouraging customer to collect the purchasing point, demonstrating relating product, organizing
the exhibition, distributing the pamphlet and trading the product.

The participants agree to the idea that running the business in Globalization should
emphasis on the sales promotion activities, the product which were used in the event should be
various, the event should be in the friendly atmosphere, the marketing promotion should be
beneficial to the society.

The opinion of the customers towards the marketing promotions were that they prefer to
go to the stores where they show the various products with the reasonable price besides the
cleanliness is concerned. In the future, the customers would like the producer to organize the
marketing promotion by discounting the price, trading the product, distributing the
complimentary, distributing the tester, introducing the products via the Internet, giving the chance

to be a member of the company and sending them the news and advising on local radio.



